IS READY FOR RECORD WRECKING... WITH 
THESE NOW! 


ALT 


— TRUTH 


Screenplay by Nicholas Phipps and Mordecai Richler 


‘ 1 SORES Ss 


- 5 al Seca 4 z 
‘ z ee { 
} : 2 ‘ <4 “eer 
q . 5 
y - 
5 hy ~ 
citer eae 
S -" ¢ on 
- a , . . 
th 
af 
- a § pes > 
Z + 
ey 3 Ot 
aa. 
(= 4 
: 
ly 
« 


“THE RANK ORGANISATION 


ei! we 27 presents 


vs 


JOHNNIE 


Ai ‘CERT XK routs ony 
Ais. starring 


STANLEY HOLLOWAY 
MARY PEACH 
DONALD PLEASENCE 
BILLIE WHITELAW 


A CinemaScope Picture 


Made at Pinewood Studios” 


Be | 
 __ Produced by BETTY E. BOX Directed by RALPH THOMAS ¢, «cutive: Producer Earl St.John 


RANK FitM DISTRIBUTORS LIMITED 


KINEMATOGRAPH WEBKLY, 9/2/61. 


BAMBOO 
SALTED NUTS 
The 


Certified by the audit bureau of circulation 


kine Weekly 


LARGEST NET SALE: OVER 4,650 COPIES WEEKLY 


FLD DISTRIBUTORS” 
"LOST LIVES, 


THE action PICTURE 


World's Best No. 2,784 


Thursday, February 9, 1961 


Vol. 525 FOR BIG BOX-OFFICE 


RANK WANTS TOLL-TV, THIRD CHANNEL 


NEWS HIGHLIGHTS ... 
ASFP seeks tv for industry 


TELEVISION broadcasting facilities during normal industrial working hours, giving an 
information service, dealing with matters of interest to industry and the professions, are 
asked for by the ASFP in its submission to the Pilkington Committee. 

The association suggests that a third television programme should be used during the day 
for the industrial service and in the evening for a wider range of entertainment programmes 
catering for minority tastes and needs. 

“In the view of the association, such a television service would be part of the continuing 
campaign, of vital importance to the country, for increasing productivity and exports and 
would receive wide support throughout the industry and professions,” ASFP states. 

It also recommends that the authority set up to govern the service should include leading 
industrialists, industrial scientists and others with wide experience in their 
advise on and control programme policy. 

Tie information service would include news items from British industry and competitors 
overseas, staff management training courses, courses on organisation and methods, data 
processing, automation and other aids to increased productivity, and information on export 
markets and methods. 


professions to 


Warwickshire bans four more 


WARWICKSHIRE Cinematograph Licensing Committee, which banned “ 
and Sunday Morning,” 
They are: “ 

The committee turned down an appeal by Anglo Amalgamated against the ban on 
“ Peeping Tom.” 

The committee has also asked for private screenings of 


Saturday Night 
has refused to allow four other films to be shown in the county. 
Beat Girl,” “ The Green Mare’s Nest,” “Sins of Youth,” and “ Peeping Tom.” 


“Desire in the Dust,” “ Night 
Heat,” “A Passionate Affair,” and “Private Property” because it thinks that the synopses 
suggest that these pictures may be injurious to morality or offensive to public feeling. 

Manchester's Watch Committee, however, has granted permission for Renown’s 
Girl” to be screened in the city—-with the X certificate. 

Following a request from the Birmingham and Midlands AIC, association president Harry 
Mears this week wrote to the council asking for a meeting with members of the licensing 
committee to discuss the bans. 


New studios for ‘Look at Life’ 


THE SPECIAL FEATURES Division of Rank FD--the makers of “Look at Life”— 
will move from Denham Laboratories within the next 12 months to newly equipped premises 
at Park Royal. Following the move, British Movietone News will transfer from its 
existing premises in the West End to Denham. 

“ The “ Look at Life” colour series was started two years ago to replace The Rank Organi- 
sation’s black-and-white newsreels. The move will involve no change in operation. 

Primary purpose of Movietone’s transfer is to assemble all the departments of the company 
under one roof instead of being spread around five different addresses as at present. This 
will increase operational efficiency. 

The Denham Laboratory is close to the 20th-Fox dispatch department at Perivale. 
Movietone will maintain a base in the West End of London to accommodate camera crews 


for immediate coverage in the Metropolis, and this base will be linked with Denham by 
a direct telephone line. 


“ Beat 


—AND 
CINEMA TV 


THE INTRODUCTION OF toll-television. 
another commercial ty channel, large-screen 
television for cinemas, and colour ty for the 
home is advocated by The Rank Organisa- 
tion in its submission to the Pilkington 
Committee. 

In a statement referring to the submission. 
John Davis says that permission should now be 
given for a series of experiments in “ subscrip- 
tion television.’ 

The group believed that a wire system would 
be more practical and economic, but it was im- 
portant that experimental licences (whether by 
air or wire) should be granted, on the under- 
Standing that the results of such experiments 
should be made public in a clear and under- 
standable form. 

“This matter is urgent,’ says Mr. Davis, 
“American domination of the film industry 
dates from its earliest years and we feel it is 
imperative, for toll-tv must surely come, that 
Britain should have a home-grown system, both 
for domestic use and exploitation overseas.” 

The Rank Organisation makes an important 
qualification to its recommendation that there 
should be an extra commercial tv channel: it 
to give six areas, each more or less serving 
equal populations, with two contractors to each. 

The organisation believes that the 


continued on pages 22-23 


BR. LION-COLUMBIA 
SALES TIE-UP 


A NEW company, BLC Films, has teen 
formed jointly by British Lion and Columbia 
to take over the selling of the product of both 
organisations in Britain and Eire. The new 
company will operate from “the end of March. 

Both the existing British Lion and Columbia 
companies — will continue. to operate auto- 
nomously in the financing of production and 
the acquisition of distribution rights and wil! 
operate separate publicity, exploitation and 
advertising departments. 

David Kingsley, British Lion managing direc- 
tor, explained: “ This is not one of those excit- 
ing take-overs or mergers. No major financial 
transaction is involved. 

“No shares are changing hands or being 

continued on page 19 


present 


A 


Viewpoint 


A QUESTION 
OF QUOTA 


THE question of whether the British film 
quota should be raised is brought into the 
limelight by Harold Wilson, who is con- 
ducting «a one-man inquiry into the film 
industry at the request of the Federation of 
Film Unions. 

The former president of the Board of 
Trade is in favour of raising the quota for 
British first features next October. This 
view undoubtedly reflects the attitude of the 
unions which, not unnaturally, have always 
sought to raise the quota to the highest 
possible level. 

This is the time of year for the associa- 
tions to undertake their annual review of the 
circumstances in order to make recommenda- 
tions before the Board of Trade makes its 
decision for the quota year starting in 
October. 

It is a fact that British production has been 
maintained at a consistent level over the past 
few years to justify the 30 per cent. quota. 

However, the most satisfying aspect of the 
British production scene is that the quality 
of British films has improved to the point 
where the actual screen time for British first 
features is approximately 37 per cent., the 
highest ever, and well in excess of the statu- 
tory requirements. 

This, perhaps, is an argument in favour of 
raising the quota; but, in view of the current 
level of production, about the same as last 
year, the raising of the quota by, say, 5 per 
cent., hardly gives enough margin to allow 
for the non-realisation of expectations. 

The satisfactory position of quota fulfil- 
ment is, on the other hand, regarded by some 
exhibitors as a sound argument in favour of 
the abolition of quota. This attitude is not 
realistic. 

The quota remains a vital protection for 
the British industry, for the volume of pro- 
duction is not sufficiently high, nor are 
British films sufficiently established abroad, 
for British producers to continue to compete 
with the stronger film oroducing countries 
without some guarantee of a fair share of 
British screen time. 


KINEMATOGRAPH WEEKLY 


Editor : William G. Altria, Hon. FBKS 
Advertisement Manager : Stanley C. Collins 


Editorial: 189 High Holborn, London, W.C.1. Telephone 
Chancery 3344 
Advertising: 96 Long Acre, London, W.C.2. Telephone 


Temple Bar 2468 

Publishing : 6 Catherine Street, London, W.C.2. Telephone 
Temple Bar 2468 

Telegrams ; Kine. Southernwood, Rand, London. Cables : 
Kineweek, London 

Supplements: ideal Kinema, published monthly ; Kine. 
Studio Review and Kine. Sales and Catering Review, 
each published six times a year 
PUBLISHED BY ODHAMS PRESS LID. 


KINEMATOGRAPH WEEKLY 


FEBRUARY 9, 1961 


CONCISE, unequivocal, and in paris frankly 
critical, The Rank Organisation's submission to 
the Pilkington Committee leaves no one in doubt 
about the group's attitude toward the future of 


television and broadcasting and the related 
matters subject to the current government 
inquiry. 

“We believe in the freedom of the market 
place,” says John Davis in a statement issued 
together with the document submitted to the 
committec. 

This phrase is the essence of the group's 


policy and effectively summarises the submission 


+ + + 


BRIEFLY, as the text of the submission clearly 
shows, The Rank Organisation believes that the 
jmterests of the public are best served by free 
competition and that the people have the right 
to decide whether they want toll4elevision and 
large-screen, closed-circuit television in cinemas, 
for example. 

Thus The Rank Organisation advocates a series 
of experiments in toll-v to test public reaction. 
and early authority for the presentation of closed 
circu television—in black and white and colour 

in cinemas, which Mr. Davis, states is feasible 

not in the future, but tomorrow 

In favouring a line system for toll-tv, the 
group believes that it would be more practical 
and advantageous economically. 

Certainly it would make no demand upon 
air space and it would allow the introduction 
of experimental services at an early date. 

Mr. Davis points to the history of the cinema 
industry and the dominant position achieved 
by America in support of the argument for a 
decision in favour of the introduction of toll-tv 

It will be sad indeed if Britain once again 
lags behind America in the development of what 
ineviiably will become a world-wide business. 

Mr. Davis makes no bones about categorically 
recommending a second commercial channel in 
the interesis of the principle of free competition. 


But in advancing the qualification that the 
existing sets must be radically reorganised, 
he is frankly critical of the system that has 


allowed the four original contractors to domi- 
nate networking. 

He thus supports the widely held view that the 
big four enjoy too much power for the public 
good. 


+ + + 


THE organisation cannot be accused of special 
pleading entirely on the grounds of self-interest. 

Ms advocacy of free competition in the world 
of entertainment is, of course, in line with the 
imerests of the group, which is deeply committed 
in the proposed fields of development, but it is 
likely to have considerable repercussions for the 
traditional and still substantial interests of the 
group in the cinema industry 

Nevertheless, The Rank Organisation is pre- 
pared to accept the economic risks attached to 
further keen competition in free enterprise. 


+ + + 


INCIDENTALLY, The Rank Organisation was 
the subject of a three page review in last week's 
Investors Chronicle. 


The group’s diversification is described as 


“ outstanding in the scale and pace of the 
operation.” The review adds: “And the 
market view that the group has now definitely 
turned the corner and is about to reap the bene- 
fits seems to be justified.” 

After describing in detail the wide ramifications 
of the group, the writer comes to this conclu- 
sion; “ Thus, it appears that The Rank Organi- 
sation has in fact reached the point where the 
equity may be pretty confidently classed as a 
growth stock.” 


7 + + 


THE NEED for more highly-powered promo- 
tion of British films overseas has been worrying 
producers for some time but, according to 
BFPA president Arthur Watkins, most efforts to 
solve the problem have been “ wrapped up in 
funds." 

However, Nat Cohen, who recently returned 
from a very successful business trip to the 
Siates, has put forward the proposal that a 
public relations organisation should be set up 
here to promote British stars and pictures. 

The suggestion will be discussed at the next 
meeting of the BFPA executive. 


+ + + 


THE forthcoming partnership of British Lion 
ind Columbia in BLC Films, formed, we are 
assured, solely to co-ordinate the selling of the 
product from both sources in this territory, prob- 
ably came as a surprise to most people in the 
trade. 

It was one of the best-kept secrets in the 
Street, but the inevitable “ leak” eventually 
occurred and the principals considered it 
expedient to clear the air at the week-end, 
earlier than originally intended. 

Actually, I spoke to David Kingsley on Tues- 
day of last week about the possibility of a tie-up 
with Columbia. 

Rightly. he denied that a “ merger” was con- 
templated, but he did admit that certain talks 
had taken place with various people on the 
question of rationalisation of the distribution end 
of the business. At the time the detail of the 
deal with Columbia had not been finalised. 


7 + + 


HOWEVER, the outcome is a forward step— 
a giant’s step—in the slow and tortuous process 
of rationalisation of distribution. 

There is a compelling need for it because of 
the rising cost of maintaining administrative and 
sales staffs, and it becomes a matter of urgency 
with the decline in output. 

The surprising thing about the arrangement is 
that it is a partnership formed by a British com- 
pany, controlled by the Government through the 
NFFC, and the British subsidiary of an Ameri- 
can corporation. 


+ + + 


THE oppractical consideration is that the 
partnership will effect economies that will benefit 
the producers involved. 

It has, of course, the blessing of the Boultings 
and Launder and Gilliat, who have a direct 
interest in British Lion, and of Sir Michael 
Balcon and Steven Pallos and their associates in 
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Bryanston and Britannia. which have distribu- 
tion tiewps with British Lion. 

The strength of BLC as a selling force is 
immediately apparent. It has an experienced 
executive. The combined programme of releases 
—the British pictures of British Lion and Col- 
umrbia, and the latter’s American and Continental 
subjects—presents a formidable challenge to 
other distributors. 


+ + + 


THIS alliance may cause some conjecture as to 
the future of British Lion. 

Government policy, I gather, 
changed. The disposal of the control of the 
company to private enterprise at some future 
date remains a possibility. 

According to David Kingsley. the profitability 
of British Lion is increasing. He forecast that 
the profit in the current financial year will be 
considerably better than last year, which adds 
to the value of the company. 

Immediately, however, both British Lion and 
Columbia will continue to function independently 
n all matters other than the selling of the 
product in the UK and Eire. 

Both David Kingsley and Ken Hargreaves 
confinmed that there were no plans to widen the 
scope of the alliance; but they did not rule out 
1¢ possibility of a degree of co-ordination of 
the British production activities of the 
ompanies’ activities. 


© + + 


NECESSARY though it may be as an 
economic expedient, the alliance is hardly likely 
to be warmly welcomed by exhibitors. 

From their point of view it represents the 
reduction of the sources of supply by the ioss 
of another disiributor. 

It also means that a number of people em- 
ployed by the two companies will lose their jobs 
\bout 100 are affected, we are told. 


+ + + 


ANYONE who writes off the cinema industry 
as a dead duck is given good cause for further 
reflection in ABC's announcement of its 
£14 million plan for development, embracing the 
building of two combined cinema and ten-pin 
bowlung centres. 

It is by no means new to regard the cinema 
as one facet of a community entertainment 
centre, but ABC rightly can claim to be the first 
with a bold and imaginative scheme to bring 
together the attractions of the cinema and the 
jatest importation from America. 

The project underlines, with considerable 
emphasis, ABC’s unshakable belief in the long- 
term future of the cinema, as well as its con- 
viction that ten-pin bowling has arrived to stay 
aS a major recreational pastime in this country. 


+ + + 


IT IS a shrewd move to bring the two distinct 
forms of entertainment into close proximity; 
under one roof as planned in the two combined 
centres, or adjacent, as is the case at Liverpool 
where bowling lanes are to be built over the 
car-park serving the ABC Carlton. 

Although competing against each other for a 
share of the public’s leisure pound, the two sides 
of the business could be complementary, for the 
patron of one is, after all, a potential patron of 
the other. 

In close proximity, each has a better oppor- 
tunity of capturing the overspill from the other 

More than half the battle these days is to 
get Mr. and Mrs. John Citizen out of their 
home for entertainment. The promotion of the 
dual enterprise in compellingly persuasive fashion 
could make the campaign so much easier. 


7 + + 


A SALUTARY nriposie to the puritanical atti- 
tude adopted by the Warwickshire Licensing 


remains un- 


two 


1961 


Ernest Welton, general sales manager of ROFD, chats with leading members of the Japanese film 

industry during his recent trip to the Far East. With him are S. Soga, president of Nippon Cinema 

Corporation, H. Shiotsugu, president of Eihai, N. Kawakita, president of Towa, and F. T. Kennedy, 
British Commonwealth Film Corporation representative and director of RKO Japan 


Committee was made by David Kingsley on 
Sunday evening when he appeared on ABC TV 
in Birmingham and discussed the county’s ban 
on “ Saturday Night and Sunday Morning.” 

It was a pity, he remarked, that Warwickshire 
shou'd be denied the right to see a picture that 
had won so much acclaim 

I am told that, after the 
telephoned the studio to express approvai; and 
one of the calls came from a member of the 
Warwickshire Council. 


programme, viewers 


Since then, of course, the Warwickshire com 
mittee has recommended the banning of four 
more films. and has given notice that it is all 


ready to disapprove of yet another four 
We can only hope that public 
soon oversway private prejudice 


+ + + 


HAYLEY MILLS, the talented daughter of 
John Mills and Mary Hayley-Bell receives an 
accolade from Variety Club as the film actress 
of 1960. 

She shares honours with Peter Sellers, voted 
the film actor of 1960 and composer Lionel 
Bart. who is named as the show-business per- 
sonality of the year. 

Hayley wins the honour for her performance 
in “ Pollyanna "; Peter Sellers for ** The Million- 


opinion will 


airess,”” “Two Way Stretch,” “ Never Let Go” 
and “ The Mouse That Roared,” and Lionel 
Bart for his musical successes “Pings Ain't 
What They Used T’Be”™ and “ Oliver.” 
+ + + 
THERE are seven other awards. Albert 


Finney has been voted the most promising new- 
comer of 1960 for his performances in the play 
“ Billy Liar” and the film “ Saturday Night 
and Sunday Morning ™; Billie Whitelaw, the 
actress of 1960, for her performances in films, 
in the theatre and on tv; Nigel Patrick, stage 
actor of 1960; David Jacobs, the BBC tv per- 
sonality of 1960; Freddie Grisewood, radio 
personality of 1960, and Alfie Bass and Bill 
Fraser jointly win the title of ITV personality 
of 1960. 

An air of mystery is attached to one other 
award. Described as a “ “inderella” award, it 
is to be given to a young show-business person- 
ality, but the recipient will not be named until 
the moment of the presentation of the awards. 


+ + + 

ERNEST WELTON, general sales manager of 
Rank Overseas Filny Distributors, just back from 
a three-week trip to Japan is convinced that 
there is an exciting future for British films in 
this very important market. 

He had discussions with RKO Japan and other 
distribution companies handling Rank releases. 

He also met other major Japanese film distri- 
butors for the purpose of scouring distribution 
for films excluded by the Japanese import restric- 


tions, which it is strongly 
moved soon. 

Ernest speaks highly of Mr. Ishikawa, gcfieral 
manager of RKO Japan, and of the help he re 


believed will be re- 


cerved from the British Commonwealth Film 
Corporation resident represemtative, Fred 
Kennedy. 
+ + + 
GLAD to hear that Hopie Burnup, after a 


long spell in hospital, has been able to get away 
for three weeks’ convalescence at Bournemouth 

Hopie has made steady, if slow, progress since 
she was admitted to Middlesex Hospital for 
further treatment just before Christmas. and 
happily the doctors have decided that she is 
well enough to take a breather in the South 
Coast resort 

At the end of the convalescence Hopie will 
return to the hospital for a check up, and we 
sincerely hope that it will be possible for her 
to get back into circulation immediately after 


+ + + 


PARAMOUNT has lost one of its longest- 
serving executives by the death of George W 
Budden, for many years secretary of the Plaza 
Theatre Company. 

George, who was 67, joined Famous Players- 
Lasky British Productions, as secretary on its 
incorporation in June, 1919, at the studios in 
Islington. Later he was appointed secretary of 
the Plaza Theatre Company. ‘ 

The funeral service will be held on Friday at 


Iver Parish Church at 2.10 p.m., followed by 
cremation at Ruislip. 
Fred Hutchinson has advised me that the 


cremation will be private and it is the family’s 
wish that no flowers should be sent 


~ + 


IT WAS sad to hear of the death this week. 
at the early age of 41, of film director David 
Paltenghi. 

His career was unusual; his first fame came 
as a ballet dancer at Covent Garden, partnering 
Fonteyn, Shearer, Grey and Elvin and his first 
contact with films was in directing the mime 
play for Olivier’s “ Hamlet.” 

Later he directed a number of feature films. 
but since 1957, he had directed hundreds of 


commercials exclusively for Anglo Scottish Pic- 
tures. 


+ + + 


THE NEWS of the sudden death of Sam 
Graham's wife, Kit, came as a great shock to 
the family’s wide circle of friends in the trade 

Mrs. Graham's illness was quite unexpected 
and she passed away shortly after being ad- 
mitted to University College Hospital, London. 

Our condolences go to Sam and to his 
daughters, Jean and Sheila, at this very sad 
time.—The Stroller. 
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New of the W 


ABC plans to build combined 


cinema and bowling centres 


ASSOCIATED BRITISH CINEMAS has 
announced a £1,500,000 expansion plan which 
inclades the erection of two new combined 
cinema and bowling centres in Blackpool and 
Coventry. They will be the first centres of their 
kind in Britain. 

PD, J. Goodlatte, managing director of ABC, 
states that the Blackpool project is to be erected 
on the site of the Hippodrome Theatre. The 
cinema will have @ seating capacity of 1,800. 
The bowling centre will be situated below the 
auditorium and wil) have 16 lanes. 

In Coventry, the combined cinema and bowl- 
ing centre will be sited in the new city centre. 
The cinema will seat 1,372 and the bowling 
centre again below the cinema, will have 24 
lanes 

ABC is also completing arrangements for four 
new bowling centres, to be situated in Leyton- 
stone, London; Rusholme, Manchester; Tue- 
brook, Liverpool; and Leicester City, where 
work will proceed immediately following coun- 
cil approval to the plans. 

The arena at Leytonstone will be on the site 
of the Rex Cinema, which is to be closed for 
conversion in the near future It will have 
two floors, with 11 lanes on each level. The 
Manchester centre, will have 20 lanes and is 
to be erected on the site of the Casino cinema 
It will also be built on two floors 

The bowling venture in Liverpool will be 
built over the car park adjacent to the ABC 
Carlton cinema, and will be on two floors, with 
12 lanes on each floor 

The Leicester City project will form part of 
a big development in conjunction with a private 
developer and will provide for 36 lanes. 

Associated British is also finalising draft plans 
for a bowling centre for Glasgow and details 
will be announced in the near future. 


Questions in Commons 
on Walton closure 


PEOPLE formerly employed at Walton studios 
should have no difficulty in getting other jobs 
locally, said Peter Thomas, Parliamentary Secre- 
tary to the Ministry of Labour, replying in the 
Commons on Monday to Stephen Swingler. 

Mr. Thomas said the studio closed on January 
15: of the 150 discharged, 40 registered at the 
local exchange, and 18 were still registered 

“TI have no information about the rest, but 
the prospects of their re-absorption into industry 
in their area are good.” 


A series of questions that Stephen Swingler 
put to the President of the Board of Trade 
im the Conanons last week regarding the closure 
of Walton, and of studios in general, produced 
very little satisfaction. 

Replying to one question, Mr. Maudling 
said that, in the last ten years the net effect 
of studio openings and closures had been to 
reduce the floor space available by about a 
third. 

Pressed by Mr. Swingler with the suggestion 
that this meant a big reduction in the capacity 
of the British industry to expand, Mr. Maudling 
replied, “I do not think that the amount of 
studio space determines the amount of film pro- 
duction. In fact, the number of long British 
films registered last year was substantially greater 
than the number registered ten years ago.” 

Harold Wilson then asked whether the NFFC 
had power to intervene to keep studios going, 
and wanted to know whether the President was 
keeping in close touch with the Postmaster 
General, “because it was nonsense to talk 
about film production for the cinemas without 
talking about film production for television.” 

Mr. Maudling agreed that they must keep 
in touch with television and cinema interests, 
“which are getting more and more involved,” 
and added, “‘The NFFC has no statutory 
power to advance money for the purchase of 
studios, but, if British Lion wanted to make 
an approach, no doubt it could consider that 
with the NFFC.” 


‘Long and Short’ 
for Plaza 


THE world premiere of “ The Long and the 
Short and the Tall” will be held at the Plaza, 
Piccadilly, on Thursday, February 16. A Michael 
Balcon production for Associated British, it is 
released through Warner-Pathe. 

Adapted from the play by Willis Hall, the 
film is directed by Leslie Norman and stars 
Richard Todd, Laurence Harvey and Richard 
Harris. 


DE LANE LEA 


THE QUEEN TO SEE 
‘GUNS’ PREMIERE 


The Queen and the Duke of Edin- 
burgh will attend the Royal World Prem- 


iere of Carl Foreman’s “The Guns of 
Navarone” at the Odeon, Leicester 
Square, on Thursday, April 27. The 


premiere will be in aid of the Edwina 
Mountbatten Trust. 

The CinemaScope-Technicolor production 
was directed by J. Lee Thompson from 
Car! Foreman’s screenplay based on Alis- 
tair MacLean’s novel. Cecil F. Ford pro- 
duced with Leon Becker as associate pro- 
ducer. 


GROWING DEMAND 
OVERSEAS FOR 
BRITISH FILMS 


TWO MORE steps towards extending the 
market for British films overseas were taken last 
month when negotiations and discussions were 
carried out by the BFPA in Pakistan and Spain. 

At a press conference following the associa- 
jion’s executive meeting last week, secretary 
J. P. H. Walton reported on a visit to Madrid 
which had been undertaken at the request of 
the Spanish distributors. 


“There is no doubt that Spanish distributors 
are showing an increasing interest in British 
films,” he said. 

The discussions im Madrid had related to 
ways and means of importing British films, said 
Mr. Walton. At present, under an agreement 
signed last year, Spain will accept up to 25 
dubbed films from this country. 

“We had a very full and interesting stay over 
there and we covered the whole ficid of Anglo- 
Spanish films and the possibility of more 
British films being shown over there and more 
Spanish films being shown here.” 

On Pakistan, BFPA  oppresident Arthur 
Watkins said that negotiations had been con- 
ducted by Sir Henry French, acting on behalf 
of the association and the FBFM, for the 
import of British films into that country. 


Agreement 


Sir Henry had returned with a draft agree- 
ment to replace a similar import-quota agree- 
ment signed last year which expired on June 3 
this year. The new agreement would nossibly 
cover a three-year period. The association 
would meet, together with the FBFM, to study 
Sir Henry’s report. 

Co-production—Mr. Watkins reported that 
the French producers and unions had agreed to 
a meeting, probably in Paris, and it was hoped 
that a date would be fixed within the next few 
days. 

Both sides were eager to get an Anglo-French 
treaty settled, and “ we sincerely hope this will 
see the end of what has been a very long road.” 
The treaty would possibly last for two years 
with no limitations on the number of films to 
be made. 


“We are keeping our Italian friends informed 
and a co-production treaty with them will 
follow,” said Mr. Watkins. 


Second features.—The importance of second 
features in cinema programmes and the corre- 
sponding damage to the industry when these are 
of low quality, was the main point raised at a 
meeting of the newly reconstituted second 
features committee. 


As a result, first feature producers will be in- 
vited to join the committee, which has hitherto 
been confined to second feature producers. 

Because of the problems of the second feature 
producer, such films would either cease to be 
made or would deteriorate in quality, said Mr. 
Watkins. “The double feature programme is 
still wanted, but it is not good for a first feature 
to be shown around the country with a bad 
second feature.” 

BKS picture presentation.—The observations 
of the camera technical committee on the BKS 


picture presentation committee report were put 
forward. 
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CEA BRANCH REPORTS 


Fewer cinemas, but 


better business 


MANCHESTER.—“ In Manchester 30 cinemas 
have closed and in Salford 11 have shut their 
doors, yet those cinemas that have remained 
open have registered a four x cent. increase 
in business in the last year said chairman 
D. L. Jones. 

He hoped that this upward trend would con- 
tinue and exhibitors would get back to the old 
standards of showmanship. 

S.0 levy.—Salford had reduced the amount 
of the Sunday opening charity contribution from 
neatly £1,600 to £500, reported the chairman. 

The global figure had been allocated among 
the 10 cinemas by a sub-committee, none of the 
members of which had financial interests in the 
decisions. The exhibitors concerned had been 
notified of the amounts payable. 

Representatives of the branch had met the 
chairman and deputy chairman, chief constable 
and other representatives of the Manchester 
Watch Committee to present the case for the 
reduction of the S.O dui contribution. 

“ They appeared to be definitely on the side 
of the exhibitors and promised to do everything 
possible to get the city council to meet our 
wishes,”” said the chairman 

Leigh justices’ clerk notified the branch that 
apy application for a variation of the Sunday 
licence, including alteration in the levy, must be 
made in open court. 

The branch had asked the justices to meet a 
deputation jin private because it would not be 
in the interests of exhibitors to divulge private 
information such as trading figures in open 
court. It is proposed to submit a certificate 
giving figures on a percentage basis, when the 
application is made. 

We are pressing forward with 
for the reduction of the levy in Ashton-under- 
Lyne and Rochdale,” said the chairman 

Officers.—Chairman, D. L. Jones; vice<hair- 
man, H. Woolf; treasurer, S. Wild; trustees, 
J. E. Moorhouse, J. H. Moorhouse, and A. E. 
Wright; committee, A. E. Wright, L. D. Paul, 
A. W. Mellor, P. W. Higginbotham, H. K. 
White, A. L. Ward, J. E. Moorhouse, G. B. 
Snape, representative of ABC and representative 
of CMA; GC delegates, D. L. Jones, H. Woolf 
and J. Mather; deputy delegate, S. Wild. 


applications 


Attendance rule for 
branch officers 


NORTH-WESTERN.—A resolution calling for 


a minimum number of attendances at branch 
meetings to qualify for election as a branch 
officer or delegate, was the subject of lively 


discussion at the annual meeting of the branch, 
attended by 58 members 

The resolution, proposed by P. M. Hanmer 
and carried by 19 votes to 16, said that those 
who had not attended at least half the meetings 
dunng the previous 12 months would not be 
eligible for election in the ensuing 12 months. 

sickness Or any other reasonable cause of 
absence, of which prior notice was given to the 
secretary, would be counted as an attendance. 

At the beginning of the meeting, the place 
of the resolution on the agenda — before the 
election of officers — was queried, but Mr 
Hanmer argued that the officers elected should 
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be people who had been sufficiently interested in 
the branch to attend at least half us meetings. 

Objecting to the resolution being adopted 
before the election of officers for the year, R. H. 
Godfrey gave “formal notice of appeal to 
general council under the appropriate rule.” 

Secretary S. Dallow, who had written to the 
general secretary asking for his observations on 
the notice of motion, reported that he had 
received a reply. In it, Ellis Pinkney said that 
the notice of motion was open to criticism from 
the constitutional point of view. 

“| think if it was sought to bring the motion 
into effect immediately, there could weil be com- 
plaim from members that they were being pre- 
yudiced by what in effect amounted to a resolu- 
tion with retrospective effect. 

“To get over this criticism, therefore, it 
would probably be desirable to make the resolu- 
tion, if carried, effective from a date at least 
one year ahead.” 

The branch was entitled to work out its own 
rules for its own domestic operation and man- 
agement, provided they did not conflict with the 
association’s cules, said Mr. Pinkney. 

The general secretary had also said that the 
notice of motion should be taken in two parts. 
First, it should be made referable to branch 
officers, in relation to the election of whom all 
branch members can voie, and then taken 
separately in regard to general council delegates 
and on that motion members other than circuit 
representatives would voie. 

In the subsequent voting for general council 
delegates, G. H. Lee failed to secure re-clection. 

flicers: The following officers were elected: 
G. H. Lee (chairman); R. White (vice-chairman) ; 
J. Eric Fischer (treasurer); S. Dallow and R. H. 
Godfrey (GC delegates); G. H. Lee (deputy 
delegate); and P. Mi Hanmer, J. R. Saronic, 
and R. P. Rutherford (trustees) 


Committee: G. J. Barry, E. C. Bigny, K. A. 


Hall, G. Kenyon, K. B. Lloyd, J. Merrill, J. 
McNerney, W. Prescott, W. E. Roberts, C. 
Mason, A. R. Russell, J. R. Saronic, A. H. 
Scowen, A. J. Slade, J. F. Wood, A. Williams, 


L. C. Hughes, R. B. Johnson, f 


Salmon, R. H, 
Godfrey and R. I. Godfrey. 


Sussex officers 
are optimistic 


SUSSEX.—Newly elected officers struck an 
optimistic note in speeches at the branch annual 
meeting in Brighton. 

Chairman Eric Mills said ra, 
with television, was er 
persuading people that ie 
dead, and he hoped CMA 
would join them, 

“The trade ought to get together and raise 
funds to publicise its wares,” he said. “I don’t 
think it is doing enough. It should be possible 
to create a pool—possibly using some of the 
FIDO fund—to push the cinema farther than 
it is being pushed at the moment.” 

The new vice-chairman, Bill Richards, 
declared: “Perhaps the industry has finished 
retreating and is beginning to advance again. 
If we could get at the forces together to 
make that advance more pronounced in the next 
two years, I think that there will be a very 
bright future. For once, the prophets of doom 
have been silenced.” 

CTBF ball.—A suggestion from Mr. Mills that 
he would like to see the branch organise a 
gala charity ball for the CTBF during his year 
of office was welcomed by Douglas Richards. 
“ There 


in conjunction 
very good job 
cinema was not 
and other circus 


are increasing calls upon CTBF 
resources and it is actually operating at a 
loss now,” he said. “Anything the branch 


can do would be more than welcome.” 

Officers.—Retiring after two years as chair- 
man, Mrs, I. Merriman-Langdon said: 

‘ Although a smail branch, we continue to play 
an active part in the affairs of the association. 

Harry Jacobs was elected honorary treasurer 
and branch delegate to the Brighton and Hove 
Chamber of Commerce. 

Douglas Richards was re-clected GC delegate. 
The trustees appointed were Mr. Mills, Mts. 
Merriman-Langdon and Major Richards, and 
the executive committee was re-elected with 
the addition of Mrs. Merriman-Langdon. 
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oral Iwarkets 


Ul's long-range plans are now 
paying dividends in product 


NEW YORK.—During 1961, Universal- 
international will have for release a greater per- 
centage of top box-office pictures in relation to 
its entire programme than at any other previous 
time im the history of the company, Milton R. 
Rackmil, president, reported at the opening ses- 
sions «6€©60f)6tthe)6=— company’s executives § sales 
conference. 

He pointed out that the results of the com- 
pamy’s long-range plauning during the past two 
years have now been fully realised, since all 
the pictures it intends to release in 1961 are now 
completed, and the 1962 films are in the pro- 
cess of production or of being completed 

Stressing Universal's desire to provide its 
xhibitor customers and the theatres of the 
world with an even flow of importam attractions, 
he said that the company has completed and 
has in production five of the p'ctures # plans 
on releasing during the 1962-1963 releasing year 
which starts next November 

Mr. Rackmil emphasised that Universal's 1961 
cleasing and production schedule calls for “ the 
greatest production investment in terms of dol- 
lars and talents that has ever been commitied by 
our company and is based on Universal's 
confidence in the frture of the industry and the 
position of leadersinp our company holds in the 
notion picture industry.” 


+ + + 

MR. RACKMIL had told stockholders in the 
annual report of Universal Pictures that the 
ending October 29, 1960, was the 
successful in company history, with a 
consolidated net earning of 6,313,357 dollars 
after a provision of 6,480,000 dollars for Federal 
income After dividends on preferred 
stock, such consolidated net carnings amounted 
to 6.92 dollars per share on 888,390 shares of 
common stock outstanding 

For the preceding year 
consolidated net carnings from operations of 
1,031,066 dollars after provision of 800,000 dol- 
lars for Federal income taxes, which, after pro- 
viding for dividends on preferred stock, amoun- 
ted to 95 cents per share on 899,790 shares of 
common stock This profit was exclusive of a 
profit of 3,667,387 dollars net resulting from the 
sale of the studio 
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fecal year 


mom 


taxes 


the company reported 


MO ROTHMAN, vice-president in charge of 
foreign distribution for Columbia, reported that 
overseas film rentals are up 11 per cent. for the 
first 34 weeks of 1960-61, despite increased com- 
petition, including local productions and the 
growing popularity of television. 

“* But we are boldly meeting that serious chal- 
lenge,” said Mr, Rothman, “ by continually 
seeking out new approaches in the production 
and in the selling of our films aiound the 
world.” 


+ + + 


CHARLES (JERRY) JUROE has _ been 
appointed as Paramount International's director 
of advertising and publicity. 

Mr. Juroe has headquartered in Paris in recent 
years as advertising-publicity director of the 
Continental Europe-Middle East Division. In 
his new capacity, he will work from New York. 

Mel Konecoff. 


French step up tv 
film production 


PARIS.—The production of television films in 
France is starting to blossom and, for the first 
time, a good crop of tv films is expected. The 
reason for this sudden development is that state 
tv has more money to spend with more ty sets 
being installed throughout the country. 

Pathe Cinema started an experimental tv film 
production section about two years ago and this 
has now ripened into a full scale production unit 
which will prospect markets all over the world. 

The first important series to be completed is a 
“ Great Musician” series comprising 13 films 
based on the lives of famous musicians and shot 
on locations where they were born. This series 
has already been taken by the French RTF and 
will be offered abroad. 

The BBC has bought a “ Paris-Music”™ series 
comprising 13 films which include traditional 
French songs—they will be heard over the air 
in Britain for the first time. 

A “Reports on Tours Abroad” series is 
shooting and plans are going ahead for the first 
13 films of a series featuring the comedian 
Zavatta. The series is called the “ Treasure of 
the Thirteen Houses” and is an adventure story 
for young viewers. An English version of this 
series is being made and all four series mentioned 
are to be offered to the U.S. 

How many other producers will develop tv 
film production it is not possible to say at the 
moment, but the majority of feature film pro- 
ducers will certainly mot enter the field because 
of the different production techniques. Producers 
of shorts, however, will start working in a big 
way. 


+ + + 


THE industry will meet this week to decide 
whether it will collaborate on the new censorship 
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laws which are expected to bring far-reaching 
changes to French production. It is certain that 
no producer will put money into a film likely to 
be banned. 

Producers are looking around for more hardy 
perennials like “ The Three Musketeers.” Such 
films will probably do well in France and may 
be sold in Italy, Switzerland, Belgium and Spain, 
but there are no illusions here. kt is believed 
that important markets will be lost. — Henry 
Kahn. 


Big rewards offered 
for ‘good’ films 


BONN.—The Budget Committee of the West 
German Bundestag (Lower House) has approved 
a motion picture awards plan, under which 
“good” German films will get cash prizes 
totalling 4,000,000 deutschmarks (or close to 
one million dollars) annually. 


The plan is meant as encouragement for pro- 
ducers of artistically “ good” films, but it has 
been described as a disguised subsidy devised to 
get round the fact that outright subsidies will not 
be allowed in the European Common Film 
Market. 

There is some fear that this awards plan 
might develop into a government censorship for 
pictures, as it is still undecided who will dis- 
tribute the cash awards and how the awards. 
board will be composed. Some industry opinion 
is in favour of a group of “ independent "’ per- 
sonalities to decide which films should get the 
cash prizes and which should get nothing, but 
the Bonn government is said to prefer the idea 
of a board made up by government officials 
The cash prizes will be distributed under the 
supervision of the West German Ministry of the 
Interior, anyhow. 

Twenty German films will be eligible for the 
cash awards annually, which means that about 
20 per cent. of the total West German feature 
film production will be subsidised. Each “* good " 
film will get 200,000 deutschmarks (or close 
to 50,000 dollars), which represents one-fifth to 
one-sixth of the average West German feature 
film production cost. 

No one knows yet how the awards board 
proposes to select 20 “‘ good” films from a total 
of about 100. German Bundestag delegates. 
however, have demanded that “good” films 
must have a certain moral and ethical standard. 
This would mean that sex and crime themes are 
out, and, as some German producers have been 
cultivating a strong trend towards pictures with 
semi-political or political themes, the “ moral 
and ethics” rule could lead to considerable 
trouble. 

The awards board will have the right to 
distribute fewer than 20 cash awards annually 
if the members feel that too few pictures meet 
their standards. Imported non-German pictures 
are not eligible for the awards plan. 


+ - + 


COST-CONSCIOUS West German producers 
are making fewer and fewer colour films. accord- 
ing to official German statistics. While in 1956 
64 per cent. out of the total West German fea- 
ture film production was in colour, the per- 
centage for 1960 was down to 29 per cent. 
—Gustav Genschow. 
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New films at a glance 


R.T. and 
Title and Renter Certificate Stars 


Blueprint for Robbery ... 87 min. (A) |. Pat O'Malley 
(Paramount)—U.S Robert Wilkie 


Robert Gist 


*Breaking Point, The ... 58min.(U) Peter Reynolds 
(Butcher’s)—British Joanna Dunham 


Dermot Walsh 


*Full Treatment, The ... 109 min. (X) Claude Dauphin 
(Columbia)—British Diane Cilento 


Ronald Lewis 


*{Grass is Greener, The 104 min.(A) Deborah Kerr 
(Rank)—British Cary Grant 


Robert Mitchum 


House of the Angel . WZmin. (X) Elsa Daniel 
(Connoisseur)—Argentinian Lautaro Murua 

Guillermo 

Battaglia 


Nazi Crimes and Punish- 80 min. (X) Narrated by 


ment, The Jochen Willke 
(Astral)—German 


Nymphettes .. 80min. (X) Christian Pezey 


(Miracle)—French Colette Descombes. 


Claude Arnold 


(C) SUITABLE FOR CHILDREN (CC) EXCELLENT FOR CHILDREN 


Remarks 


Suspense melodrama concerning crooks who pull 
off a fabulous “ stick-up,”’ but are robbed of their 
ill-gotten gains by impatience and greed. 
Factual story holding, acting sound, direction 
competent, staging realistic and climax salutary 

Crime melodrama hingeing on an international 
currency racket. Tale taut, characterisation 
convincing, romantic asides popular, back- 
grounds suitably varied, and finale showman- 
like 

Triangle Megascope melodrama, larded with sex 
and psychiatry, about checkered marriage of 
mentally unbalanced racing driver. Story and 
direction a trifle laboured at the start, but 
acting skilful, woman’s angle strong, Riviera and 
London settings impressive, dialogue fluent and 
climax theatrically effective 

Technirama and Technicolor romantic comedy 
drama, based on Hugh and Margaret Williams's 
successful West End stage play, dealing with 
monkey business in a stately home of England. 
Tale piquant, characterisation flawless, treat- 
ment exquisitely light, feminine slant compelling, 
cross-talk neat, and staging and wardrobe lush 

Moving drama concerning a sheltered South 
American girl who is seduced and cannot erase 
ugly memories. Elsa Daniel heart-searing as 
heroine, support sound, direction under- 
standing, atmosphere and 1920 detail impeccable, 
and English sub-titles lucid 

Stark, unvarnished German documentary covering 
the Nuremburg trials. Presentation masterly, 
editing highly professional, commentary concise 
and anti-war message profound 

Sex melodrama about innocent young Parisian who 
is let down by one worldly miss, but eventually 
finds true love with another. Story familiar, 
but Christian Pezey convincing as the hero, 
staging authentic and English sub-titles fluent 


* BRITISH QUOTA PICTURE TIN COLOUR 


Edited by JOSH BILLINGS 


Box-Office Angle 


Good general “ pro- 
grammer ” (C) 


Good quota “ second ” (C 


Very good British adult 
booking (NC) 


Excellent British prestige 
and popular light book- 
ing (C) 


Outstanding art house 
offering (NC) 


Outstanding art house and 
special presentation 
proposition (NC) 


So-so art house “ double 
bill” (NC) 


(NC) NOT FOR CHILDREN 


The Grass is Greener Coward’s ear-tickling tunes furnish a_ perfect end. Charles and Hilary motor back together 


musical score. 


Sophisticated, but never high- Hilary stuffs the fur coat in an 


old suitcase 


Rank-Uni " British (A) Tech brow, “The Grass is Greener” will not only and tells Victor she got it out of a cloakroom 
wt cs in a ee "Wanaier amuse and enchant all classes, but put the with a ticket she had found. >» excuse won't 


Deborah Kerr, Cary Grant and Robert Mit- 


counter-attractions out to pasture when it's wash, and Victor and Charles fi 
ems, Geekaanl el Mebeested ty Biediew Mama generally released. Excellent British prestige and thanks to Sellers 
Screenplay by Hugh and Margaret Williams. popular light booking. : 4 sled: nad’ Chashes 
Director of Photography, Christopher Challis. Story.—Tax-burdened Victor, Earl of Rhyall, os on 


ee a duel, but 
har 


no serious m is done 


At the fade-out, Victor and Hilary are recon- 


and Hattie motor off, the 


: o> ; 5 ; “ont! 
Musical Director, Muir Mathieson. 104 min- reluctantly throws his country seat, Lynley Hall, latter wearing the mink coat! 


utes. Release April 3, 1961 open to the public. Hilary, Victor's lovely, but 


Production.—-The picture's credit titles contain 


: taken for granted, wife, calmly accepts the clever drawings of diapered infants at play and 
PIQUANT, yet typically British, romantic ‘ 


inevitable, and Sellers, the family butler, tact- 
comedy, superbly photographed in Technirama _fully keeps the cash customers at 
and Technicolor. Adapted from Hugh and day, Charles Delacro, 
Margaret Williams's highly successful West End nate, slips through 
ay , it covers a lively encounter between and immediately falls for her. Victor quickly 
a utiful English countess and an American sums up the position, but before Charles leaves 
oil tycoon, and holds “ watching briefs” for he learns that Hilary is shortly visitin 
the lady's amiable husband and her “best for a “hairdo.” He 


friend,” a gay divorcee. The main action is into her, the 
confined to an English stately home, but even to another. 

Po its leading characters, flawlessly portrayed her madca 

by an all-star cast and brilliantly directed, _ a new min 


* accidentally 


feminine, Hilary, 


bumps as the principal 
have lunch and one thing leads 
‘hen Hilary eventually returns to 


gives Victor the a talking piece. But what dialogue! The razor- 
verbal exchanges gain additional edge 


the novel touch cunningly conditions audiences 
} bay. One for the ensuing fun and games. Cary Grant 
an American oil mag- is at his inimitable matinee idol best as Victor, 
the cordon, meets Hilary Deborah Kerr makes a ladylike, yet intenseh 
Jean Simmens is marvellous 
as the outrageous Hattie, and poker-faced 
g London Robert Mitchum registers as Charles, but clever 
layers are Moray Waison very 
nearly trumps all their aces as the resourceful! 
and dignified Sellers. There is a slapstick fishing 
friend Hattie’s flat, she’s wearing sequence and the duelling scene borders on the 


coat. Hattie, once keen on Victor, knockabout, but for the most part the play 
form many hilarious gyrations. Witty dia sneaks off to Lynley Hall, 


underlines salient situations, while = lowdown and he invites Charles for the week- edged 


1s 


10 


as they echo round the marble halls. Lastly, 
a word for Noel Coward's evergreen jingles, 
which include “The Stately Homes off ng- 
land,” “Mad Dogs of Englishmen,” “I'll 
Follow My Secret Heart,” and “Room With 
a View,” and Christopher Challis’s superb lens- 
ing. Too toney for the crowd? Not on your 
life! Remember “ Indiscreet " (Warner-Pathe— 
British)? A Cary Grant comedy clean-up, if 
ever there was one! 

Points of Appeal.-Roguish tale, terrific cast. 
polished treatment, compelling feminine angle, 
title, sparkling lines, lush staging, Technirama 
and Technicolor. 


The Full Treatment 


British. (X) Megascope 
Claude Dauphin, Diane Cilento and Ronald 
Lewis. Produced. and Directed by Val Guest. 
Screenplay by Val Guest and Ronald Scott Thorn. 
Director of Photography, Gilbert Taylor. Musi- 
al Director, Stanley Black. 109 minutes. Release 
February 20, 1961 
PSYCHOPATHIC triangle melodrama, larded 
with sex and photographed in Megascope. Based 
on Ronald Scott Thorn's best-seller, it concerns 
2 racing driver who becomes mentally unbalanced 
fol .y a car crash and is afraid he'll do his 
wife a fatal injury, but, as things turn out, has 
to fear from a suave French psychiatrist. 
The director over-claborates the clinical stuff, but 
the leading players take up the therapeutic slack 
and put a kick into the somewhat delayed. but 
nevertheless sensational, “ twist "’ climax. Aptly 
titled and unfolded against impressive Riviera 
ind London backgrounds, it should intrigue and 
thrill. Very good British adult booking 
Story.—Alan Colby, a_ British international 
racing ace, and Denise, his beautiful Italian wife, 
have a car smash just as they stam on their 
honeymoon, <A lorry driver is killed and Alan 
receives severe head injuries, suffers black-outs, 
develops a guik complex and finds u difficult 
» keep his hands from Denise’s throat. The 
inge becomes particularly strong whenever Alan 
mbraces Denise and he wisely curbs his passion 
for her. Later, he and Denise visit the Riviera 
ind atiend a party thrown by David Prade, an 
eminent French psychiatrist. The latier is un- 
married, but shares his palatial home with 
Madame Prade, his deaf, but very observant, 
mother. David, who has rooms in Harley Strect, 
treats Alan after he and Denise return to London 
Subsequently, David falls for Denise and causes 
Alan to believe that he has strangled Denise and 
carved up her body. The innocent Denise, think- 
ng that Alan is having special therapy at a 
clinic, accompanies David back to the Riviera, 
“ut Alan sees through David, and, aided by 
Harry, a fellow racing driver, pursues him. David 
jumps into a cliff cable car, but the cable snaps 
and he huriles to his death. Denise and Alan, 
now presumably cured, then begin life anew. 
Production.-The picture spends too much 
time on the psychiatrist's couch during the first 
half, but scorching touches of sex and exuberant 
penullimate Lyceum restore balance Diane 
Cilemto meets emotional demands and is easy 
on the eyes as Denise, seen in the near nude, 
Claude Dauphin has a smooth manner and dis- 
arms as the two-faced “ head-shrinker” David 
and Ronald Lewis blows his top with and with- 
out provocation convincingly as Alan, but Fran- 
coise Rosey and Bernard Braden are merely 
passengers as Madame Prade and Harry respec- 
tively. The Riviera scenery, not the least of the 
melodrama’s attributes, is finely photographed, 
and the dialogue, although slightly technical and 
tautologica!l, has edge In short, “The Full 
Treatment" may well prove a box-office shot 
in the arm 
of Appeal.—Holding, if protracted, 
popular and talented stars, cunning sex 
ind feminine slants, arresting title, lush presen- 
tation and Megascope 


Co‘umbia Featuring 


MOorc 


siory 


Blueprint for Robbery 


American (A). 


Paramount. 
O'Malley, Robert Wilkie 
Produced by Bryan Foy. 
Hopper. Written by Irwin 
Sanford Wolf. 87 minutes. 
SUSPENSE melodrama, 
about hardened crooks who 


Featuring J. Pat 
and Robert Gist. 
Directed by Jerry 
Winehouse and A 
Release March 6 
based on fact. It's 
skilfully plan a 
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mammoth “ stick-up,” but, while awaiting the 
share-out, allow impatience, suspicion and greed 
to rob them of their ill-gotten gains. The tale, 
soundly, if not subtly, characterised and compe- 
tently directed, follows a familiar pattern, yet 
creates considerable tension and ends on a stern 
and spectacular note. It'll intrigue and thrill the 
majoruy. Good general “ programmer.” 


Story.—Chips McGann, a slick night club 
owner, and Fatso Bonneli, his henchman, 
scheme with Red Mack, a tough, to raid the 
Bankers’ Armoured Car Service. Other crooks, 
including Pop Kane, Red's old Irish mentor, are 
recruited. They carefully “ case" the joint and 
eventually grab two million seven hundred 
thousand dollars. It is then agreed that they wait 
three and a half years before dividing the loot 
as, by this time, a statute of limitations will 
protect them. During the “ interval,” Red and a 
confederate go inside for another job and their 
associates suffer from itching palms. When Red is 
released, Chips and Fatso decide to collar all the 
money and pay a professional killer to shoot 
Red, but Red recovers. The police threaten to 
put Pop, still on parole, behind bars for life 
unless he talks, but he refuses. Red then turns 
State’s Evidence and the rest are arrested, but, 
needless to say, Pop doesn’t appreciate Red's 
gesture, Red, for his sins, goes around in fear of 
sudden death. 


Production.—The picture gathers up _ salient 
threads smoothly, creates suspense oe the 
preliminaries and the carrying out of the 
robbery, and, despite the fact that the salutary 
ending is a foregone conclusion, retains its grip. 
J. Pat O'Malley contributes a convincing study 
as the incorrigible, though “ ethical,” Pop, 
Robert Gist registers as Chips, Jay Barney is in 
his element as Red, and Robert Wilkie does his 
stuff as a police chief. There is little humour and 
no romance, but realistic staging and efficient 
camera work heighten atmosphere and underline 
its “ crime does not pay” moral. 


Points of Appeal.—True life story, good cast, 
human interest, thrills, title, appropriate back- 
grounds and salutary climax. 


The Breaking Point 


Butcher's. British (U). Featuring Peter Reynolds, 

Joanna Dunham and Dermot Walsh. Produced 

by Peter Lambert. Directed by Lance Comfort. 

Screenplay by Peter Lambert. Director of 

Photography, Basil Emmott. Musical Director, 

Albert Elms. 58 eae Release February 20, 
196 


TAUT crime melodrama, unfolded against a 
convincing London backdrop. It concerns a 
reckless fellow, employed by a firm engaged in 
printing currency, who gets involved with inter- 
national crooks and pays the full penalty. The 
running time is less than an hour, but work- 
mantlike treatment and sound acting, even more 
than economy of footage, give it punch and 
edge. Good quota “ second.” 


Story.—Eric, a wild young man, works for 
his Uncle Ernest, head of D. H. Winlatier, 
printers of currercy. The company obtains a 
contract to print new notes for the Govern- 
ment of Lalvadore, a Middle East state. The 
Government wants to forestall revolutionaries 
by substituting the new currency for the old. 
Peter de Savory, a two-faced member of the 
Lalvadore Legation, invites Eric to a gambling 
arty and Eva, the hostess, sees that Eric loses. 
Ye Savory persuades Eric to help them hi-jack 
the notes while they're being delivered. Mean- 
while, Cherry, Eric’s neglected wife, gets suspi- 
cious and tips off Robert, a young journalist. 
In the final showdown, Eric falls to his death 
from an escape plane, and Robert becomes 
Cherry's permanent protector. 


Production.—The picture takes off rapidly and 
romance and rough stuff evenly alternate as it 
speeds to its salutary and suspenseful climax. 
Peter Reynolds registers as the weak and un- 
scr ous Eric, Joanna Dunham is adequate 
as Cherry, and Dermot Walsh seizes his chances 
as Robert. Guest artist Lisa Gastoni has her 
moments as Eva, and Brian Cobby heads the 
competent supporting cast as villain de Savory. 
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Moreover, its settings are widely varied, the 
camera is mobile, and no unnecessary words 
creep into the dialogue. 


Points of Appeal.—Expertly carpentered script, 
slick characterisation, slight woman’s angle and 
showmanlike finale. 


Nymphettes 


Miracle. French. (X) Featuring Christian Pezey, 
Colettes Descombes and Claude Anrold. Pro- 
duced, Directed and Written by Henri Zaphiratos, 
Music. Louis-Guy. 80 minutes. Release not fixed 


ADOLESCENT sex melodrama, made in 
France. It concerns an innocent youth who is 
deceived by one worldly miss, but eventually finds 
true love with another. The tale points no moral, 
but a sensitive performance by Christian Pezey 
as the hero puts a human complexion on the 
hackneyed “ mixed-up kid" shenanigans. It fails 
to elevate, but at least turns the mattress. So-so 
art house “ double bill.” 


Story.—Lucien, student illegitimate son of a 
working woman, who neither smokes nor drinks, 
has a girl friend, Mireille, but she merely uses 
him to conceal from her parents clandestine 
meetings with Mario, an older man. Lucien gets 
wise and, disillusioned, wanders through Paris's 
streets. He meets Joelle, an attractive strip- 
tease joint cigarette girl, and they spend the night 
t »r. Lucien’s cynical friends hear and 
bet that she cannot win back Lucien. 
Mireille loses, but stil] determines to break up 
Lucien’s and Joelle’s romance. Aided by Mario, 
she nearly succeeds, but not quite. Following 
a fight between Lucien and Mario, Lucien and 
— realise that they are made for each 
other. 


Production.—The picture doesn’t find an 
entirely fresh approach to jts plot, but more than 
adequate acting by its co-stars irons out some 
of the script’s dog-cars. Christian Pezey 
thoroughly convinces as the unsophisticated 
Lucien, and Colette Descombes has her moments 
as Joelle, but the rest are given unrewarding 
roles. The night “shots” of Paris's dazzlingly 
lit boulevards create effective atmosphere, and 
the English sub-titles are lucid 


Points of Appeal.—Title and obvious exploita- 
tion angles. 


Nazi Crimes and Punishment 
(Der Nuernberger Prozess) 


Astral. German (X). Directed by Felix von 
Podmanitzky. Narrated by Jochen Willke. 80 
minutes. Release not fixed 


STARK, unvarnished German documentary, 
covering world events from 1933 to 1946, and 
culminating in the famous Nuremberg trials. 
The camera cannot lie and proves conclusively 
that a large percentage of the German nation 
supported the Nazis’ ruthless quest for world 
domination, heightened by their fanatical anti- 
Semitism. The timely reminder that this ugly, 
terrifying period in history could be repeated 
alone justifies the film's airing. It’s not only a 
must for the student, but, with few exceptions, 
all adult audiences. Incidentally, the picture has 
created tremendous interest across the Atlantic. 
Outstanding art house and special presentation 
proposition. 

Production.—The picture is painstakingly com- 
piled from material gleaned in ermany, 
countries intimidated and debauched by the 
“master race,” and the Allies’ archives. Its 
“highlights "" are Czechoslovakia’s invasion; 
Austrian leader Dollfuss’s murder; the burning 
of the Reichstag; the Nazi retreat from Stalin- 

ad: the trial of German officers responsible 
for the 1944 revolt (and what short shrift the 
ot); the Yalta Meeting between Churchill, 

oosevelt and Stalin; the signing of the Ger- 
man-Soviet pact, soon to be scrapped; Hitler's 
triumphant march into Paris; the plot to assas- 
sinate Hitler; and de Gaulle’s liberation of 
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CMA marks 


manager s 
long service 


The long-service record—fifty years in the industry—of 
Ted Herbert, manager of the Gaumont, Chadwell Heath, 
was honoured by The Rank Organisation witha luncheon. 
To mark the occasion Mr. Herbert, who has over 30 years’ 
service with The Rank Organisation, was presented with 
a cut glass table set by Victor Powell, general manager of 
CMA. Those present at the luncheon were: Ivor Smith, 
director of CMA; John Behr, circuit controller; Frank 
Bradley, regional controller; L. B. Fancourt, live show 
and ballroom controller; L. V. Crews, CMA publicity 
controller; C. W. Lewis, sales controiler; R. H. Dewes, 
licensing controller; H. F. Lock, group personnel officer; 
Brian Dowling, Group press officer; E. C. Carter, 
chairman, managers’ Central Committee; W. Jacobs and 
C. Evans, of circuit control; C. Harvey, assistant to 
general manager, and J. Brickley, catering controller. 
Mr. Herbert, who started his career at the South London 
Music Hall—he helped with the Bioscope between live 
show acts—has been manager of the Gaumont, Chadwell 
Heath, since 1956. Earlier he spent 15 years as manager of 
the Gaumont, Stratford, and has also given service at the 
Gaumont, East Ham, and Gaumont, Finsbury Park 


Above: E. C. Carter, Ted and Mrs. Herbert, John Behr 


Right: C. Harvey, V. P. Powell, E. C. Carter, Ivor Smith 


Below: C. Lewis, Frank Bradley, Ted Herbert, J. Brickley: 
John Behr, H. F. Lock, Mrs. Winifred Herbert, C. Evans, 
C. Harvey 
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Uour Flas 


West End 


TIME PASSES quickly and before I can say 
“Jack Robinson” I'll be viewing British Lion 
and Columbia product as BLC pictures. We 
already have RFD, UA, and MGM, which only 
goes to show that these days in film business 
it’s as important to know one’s alphabet, as 
how many beans make five! 

Talking of beans—broad ones—British Lion is 
loaded. “Saturday Night and Sunday Morn- 
ing” (British Lion—Bryanston—British) con- 
tinues to pack the Berkeley, Tottenham Court 
Road, following its history-making three weeks 
at the Warner Theatre. 

It also did terrific business during its first 
week on the ABC circuit and is quite likely to 
finish up one of the top, if not the top, films 
of 1961. 

And that’s only part of the current British 
Lion story “The Pure Heli of St. Trinian’s ” 
(British Lion—British) is hitting the jackpot on 
the Rank circuit, after having a high old time 
at the Odeon, Marble Arch, over Christmas, 
and “ Shadows” (British Lion—American) is a 
stubborn success at the Academy, Oxford Street, 
where it has held sway since October 14. 

There's obviously no despondency in the board 
room at Broadwick House, and I hope not 
among the firm's lesser fry. 

At the moment, Columbia has nothing on 
release, but “ La Dolce Vita " (Italian) is playing 
ta crowded audiences at the Columbia Theatre, 
Shaftesbury Avenue, and the Curzon cinema 
concurrently, and “ The Full Treatment” (Bri- 
tish) got off to a promising start at the New 
Victoria, despite the fact that it opened last 
Sunday before being press shown. 

The whacking ace up Columbia's siceve is 
of course, “ Pepe” (Panavision—CinemaScope), 
due any day. It's abundantly clear that Colum- 
bia has no intention of being a sleeping partner 
in the new BLC organisation. 


+ + + 


“ MIDNIGHT LACE” (Rank FD-Universal) 
really gathered in the shekels at the Leicester 
Square Theatre. The lush thriller, co-starring 
Doris Day and Rex Harrison, never fahered 
from the word “ go,” although it received pat- 
ronising notices. On Thursday, “ No Love for 
Johnnie“ (Rank FD—British). the screen ver- 
sion of Wilfred Fienburgh’s provocative best- 
seller, takes over at the Leicester Square Theatre. 
The last-named is produced by Betty Box and 
directed by Ralph Thomas and, unless I'm very 
much mistaken, they and those who take the 
Rank split are in the money again. 


+ + + 


THERE'S BEEN a brisk demand for “ The 
Mask " (Twentieth Century-Fox—CinemaScope— 
British) at the Carlton, Haymarket. The screen 
case history of a sex psychopath succeeds, thanks 
to sincere acting and understanding treatment, 
in making its point without descending to sen- 
sationalism. The film's appealing, especially to 
women. 


+ + + 


RANK FD's “The Singer Not the Song” 
(Rank—CinemaScope—British) has gone from 


by JOSH BILLINGS 


strength to strength at the Odeon, Leicester 
Square. The Dirk Bogarde-John Mills opus was 
originally booked for five weeks, but will stay 
put until the Royal Film Performance of “ The 
Facts of Life’ (United Artists) on February 
20 


+ + + 


ON DECEMBER 23, “ Swiss Family 
son” (Disney—Panavision—British) made its 
debut at Studio One, Oxford Street. It naturally 
did a roaring holiday trade, but the real box- 
office test came when the kids went back to 
school. The adventure comedy melodrama 
passed it with flying colours and is still kicking 
up gold dust. 


Robin- 


+ + + 


SUNDOWNERS “ (Warner-Pathe— 
British) shows no signs of weakening at the 
Warner Theatre. The melodrama of life in 
Australia’s sheep-rearing country has three big 
stars, Deborah Kerr, Robert Mitchum and Peter 
Ustinov, and they're attracting and entertaining 
all classes and both sexes. The opus goes out 
on February 27 and is, surely, already past the 
post 


“ THE 


+ + + 


THERE'S been a steady stream of customers 
at the Rialto, Coventry Street, where “ Circle of 
Deception” (Twentieth Century-Fox—Cinema- 
Scope—British) is playing. The war-cum- 
espionage melodrama took a little time to warm 
up, but will end its run comfortably on the right 
side. It'll be succeeded by “Flaming Star” 
(Twentieth Century-Fox —CinemaScope), an 
Elvis Presley western. The “ horse opera" is a 
good average example of its genre, but with Elvis 
on the crest of the wave it may well take the 
dough of a super. 


+ + + 


“NEVER ON SUNDAY” (United Artists— 
Greek) not only does colossal business on Sun- 
days, but also or every other day of the week 
at the London Pavilion. The fruity comedy with 
the ear-tickling signature tune is easily the 
greatest money-spinner the “ Pav’s” ever had. 
and it’s had a few. As for the film’s staggering 
performance on tour, I'll come to that later. 


+ + + 


STRANGE, but true, there’s a double bill at 
the Plaza. Paramount's “A Breath of Scandal,” 
a lush comedy featuring Sophia Loren, and 
“ Blueprint for Robbery,” a workmanlike sus- 
pense melodrama. The sharply contrasted pro- 
gramme has clicked. 


+ + + 


JULES (“ Never On Sunday ") Dassin’s latest, 
“Where the Hot Wind Blows” (MGM— 
Franco-Italian), got short shrift from many of 
the critics. Happily, the fans want to find out 
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for themselves and their curiosity enabled the 
film to enjoy a prosperous weekend at the Ritz. 


+ + + 


THE UNITED ARTISTS’ X certificate double 
bill, “ Doctor Blood’s Coffin” (British) and 
‘Take a Giant Step,” has settled down nicely at 
the Odeon, Marble Arch. The former, a full 
blooded horrific, and the latter, a thoughtful 
racial melodrama, make up a programme that 
caters for many tastes. 


+ + + 


THE HARD TICKET pusition is practically 
unaltered. “ South Pacific ’’ (Twentieth Century 
Fox—Todd-AO) and “Ben-Hur” (MGM— 
Panavision-Camera 65) are scoring heavily at the 
Dominion, Tottenham Court Road, and Empire 
respectively, and in key centres, and “ Sparta- 
cus” (Rank-Universal—Super Technirama 70) 
and “The Alamo” (United Artists—Todd-AO) 
continue to pack the Metropole, Victoria, and 
the Astoria, Charing Cross Road. 


On release 


and Karel 


NOW FOR the general releases. 
Night And Sunday Morning™ (British Lion- 
Bryanston—British), the low-life melodrama, 
brilliantly acted and directed by Albert Finney 
Reisz, had an out-of-this-world first 
week. It’s also creating a mighty stir in the 
provinces. The opus has an X certificate, but 
may well break the ABC record held by 
“ Hercules Unchained" (Warner-Pathe—Dyali- 
scope—lItalian), a U, before it’s through. 


* Saturday 


+ + ~ 


THE OTHER humdinger is “ Never On Sun- 
day (United Artists), a “ foreigner” with an X 
certificate. High-, low- and middle-brows are 
lapping up the Greek comedy—the biggest hit 
ever on the National circuit 


+ + + 


LION’S “The Pure Hell Of St. 
Trinian’s ’ (British) originally had an A certi- 
ficate, but after a few minor cuts the Censor 
settled for a U. The comedy is a bit more 
sophisticated than the previous St. Trinian’s, 
hence its wide appeal. It’s a real winner. 


BRITISH 


+ + + 


ALTHOUGH “ Man In The Moon” (Rank— 
British) soared pretty high, it didn’t quite reach 
the dizzy bracket expected of a Kenneth More 
comedy. “ The Bulidog Breed * (Rank—British), 
which stars Norman Wisdom and is still going 
strong in the sticks, also parodies space rocket 
stuff. Maybe “ Man In The Moon ™ followed a 
little too closely on the tail of its Pinewood 
stable companion. 


+ + + 


“CIRCLE OF DECEPTION” (Twentieth 
Century-Fox—CinemaScope—British) is steadily 
getting into its stride. The war melodrama con- 
tains many thrills, plus a strong feminine angle, 
and satisfied customers are spreading the word. 


+ + + 


BACK IN HARBOUR after completing the 
three legs of its London runs, “ Under Ten 
Flags " (Paramount) had a worthwhile “ round 


trip.” The receipts weren't spectacular, but better 
than average. 
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RENTERS’ NEWS 
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Distributors from 10 countries 
see first rushes of ‘El Cid’ 


FILM DISTRIBUTORS from ten countries 
were represented at a three-day distribution, 
publicity and advertising conference held by 
Samuel Bronston in Madrid in connection with 
the launching of “ El Cid.” 

The represen V discussed the distribution 
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Bronston, for two reasons, First, for 
far-reaching imagination and courage 

second, to make it worthwhile for 
continue production 
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In reply. Samuel Bronston expressed the belief 
he film distributors attending would 
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idvertising potentials of this 
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service 
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nmspecting the 40-odd sets. the 
Anthony Mann directing a 
dramatic scene in which Charlton Heston, as 
El Cid, bids farewell to his beautiful wife. 
Chimene (Sophia Loren). before riding into his 
final battle 

Herbert Lom has now been signed to play 
Ben Yussuf, leader of the Moorish invaders. 
Fairbairn brought a gift for his man- 
director I L. Thomas, from _ the 


comference 


John 


iging 


The gift was a plaque with wooden base bear- 
ing the fighting swords of El Cid crossed over 
s face These swords. like all the swords used 
n the film, made in the steel 
foundries of the famous sword centre of Toledo 
In the centre of the plaque is an embossed head 
of El Cid 

The gift bears an 
Rank Film 
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Oscar nomination 
for ‘Gulliver’ 


CHARLES H. SCHNEER’S “The 3 
Of Gulliver has been selected by 
nomination commrttee to be 
for ths year’s Academy Award 
for the film, released through 
created by Ray Harryhausen 
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Pictured at the Madrid conference of distributors 

in connection with the production of “ El Cid" 

are: George Gunn, managing director of Tech- 

nicolor; Samuel Bronston, whose company is 

making the picture in association with Dear 

Films of Italy; and John Fairbairn, publicity 
controller, RFD 


‘Big Fisherman’ goes on 
release this month 


ROWLAND V. LEES’s Centurion production, 
“The Big Fisherman” is to be released over 
the National Circuit starting February 20 

Based on the book by Lloyd C. Douglas, und 
directed by Frank Borzage, the picture tells the 
moving story of Simon Peter of Galilee against 
a tremendous background of opulent settings. 

Howard Kee! stars in the title role, backed by 
Susan Kohner, John Saxon, Martha Hyer and 
Herbert Lom and a supporting cast of thousands. 

“ The Big Fisherman "—photographed in Tech- 
nicolor—has achieved outstanding box-office re- 
sults in selected pre-release situations including 
Blackpool and the Isle of Man. 


West End booking 


ANGLO’S “ Crossroads to Crime” will open 
for a West End season at the London Pavilion 
on February 17. Starring Anthony Oliver, Ferdy 
Mayne and George Murcell, the film was pro- 
duced and directed by Gerry Anderson from a 
screenplay by Alun Falconer. 

‘The Malpas Mystery.” another Anglo fea- 
ture, has been booked to the entire ABC circuit 
commencing in North-West London on 


March 27. 


‘The Hellfire Club’ 


REGAL FILMS INTERNATIONAL’S new 
British production, “ The Hellfire Club,” will be 
trade shown in London at Studio One on 
Tuesday, February 14 at 10.30 am 

Stars are Keith Michel, Kai  F'scher, 
Adrienne Corri and Peter Arne. It was pro- 
duced, directed and photographed in Dyaliscope 
and Eastman Color by Robert S. Baker and 
Monty Berman from the screenplay by Jimmy 
Sangster and Leon Griffiths 


. . \ / 
Big business for ‘Beat 

RENOWN’S “Beat Girl” is playing to 
capacity audiences in the Provinces, and at Swan- 
sea has been retained for a second week. 

At Weston-super-Mare and Aberystwyth, the 
film beat the 50 per cent. break figure out of 
season and has also passed the figure at Birm- 
ingham, Sheffield, Newport, and Exeter 


COLUMBIA PICTURES are proud to announce that 


ALEC GUINNESS 


will star in 


‘JOHUN HRA BOW RN Eos 


production of 


to be directed by 


‘*LEwis Gi _LBERW 
from a screenplay by EDMUND H. NORTH and NIGEL KNEALE 
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by JOHN CHAMP 


Store) I have always had great faith in comedy 
because if make a funny film you are 
ilways right 

“If conditions in the 
hen people want to 
And iw things are 
laugh.” 

And just look at the 
make sure the customers get a laugh It in- 
cludes Frankie Howerd, Rence Houston, Arthu: 
Howard and Bobby Howes—and they're only 
playing guest parts in cameo roles. 


you 


difficult 
them 
want to 


country are 
laugh and forget 
good they still 


cast he's assembled to 


The rest of the cast is headed by Dennis 
Irene Handl, Marjorie Rhodes, John 
Cyril Smith and Vera Day 

Maurice is of course, 
exploit every possibility comes to sell- 
film And why he's paying 
than ordinary attention to the music. 


Price, 


Meillon, 


shrewd 
when 


wnat s 


enough to 
ing the 
more 


Says he “A top ten 
on a film for 


number can focus 


attention weeks. 

So don't be 
time you find 
nunyber called 


months 
new pop 


surprised if in a few 
yourself whistling a 
Watch It Sailor 


+ + + 


LOOKED at all 
cials? Still can’t 
ndividual set of 


* Feel 


those toothpaste 
find one that suits your 
choppers? Then why not 
the fabulous tmgling zing of quadruple 
action DREEM-the toothpaste with the built- 
n beam 

You're right. It's comedy again, this time at 
Shepperton where Bertie Ostrer (producing) and 
C. H. Pennington-Richards (directing) are making 
Dentist On the Job.” 

It's a sequel to the very 
In the Chair,” and 


commer- 


successful Dentist 
among the stars who are 
being drilled for a second time are Bob Monk- 
house, Kenneth Connor, Ronnie Stevens, Eric 
Barker and Reginald Beckwith. 

This time—among other things—a brand new 
toothpaste called DREEM has to be launched on 
in unsuspecting world. And undoubtedly the 
script has hit on an all-time high method of 
plugging it 

A taped commercial has to be substituted for 
a presidential message that is to be rocketed into 
orbit. The aim of the toothpaste pluggers—to get 
seven years of free commercials while the nose 
cone orbits the earth 

In the first three days of shooting they had got 
nearly a day ahead of the schedule. Who's the 
speed merchant? “ Penny” Richards. He puts it 
down to his experience in directing tv films 

Look at it this way,” he says. * With tv films 
you cover more than 150 sets in only nine weeks 
But if you make, say, two features a year you're 
not likely to cover much more than 60 in both.” 

This doesn't mean, vt course, reducing the 
quality of the feature. Just that the habit of 
working fast dies hard 

I've learned to keep my 
ays Richards, “ It's fatal to approach a scene 

rticularly comedy—with rigid preconceived 


to shoot it 


mind very fluid,’ 


ideas of how 


+ + + 


COMEDIAN Bruce Forsyth, who has zoomed 
© the lop in variety, television and pantomime, 
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is to make his screen debut in “ I'm in Charge * 
which John Paddy Carstairs will direct for 
Grand Nationa! Pictures 
It's a broad comedy, in 
an improbable courier on a 
tour 


Forsyth is 
Continental coach 


+ + 7 


AUTHENTICITY NOTE: No 
Bob Hartford-Davis, 
trap" at Twickenham 


mock-ups for 


who's shooting Cross 


One sequence calls for an aircraft 
bought a second-hand plane which 
be blown up in a location shot tomorrow 
Let's hope they get the shot right first ime! 


to explode 


So _ he's 
will 


+ + + 


CLEO LAINE, actress singer wife of jazzman 
Johnny Dankworth has been signed by producer 
Louis de Rochemont to appear in * The Roman 
Spring of Mrs. Stone,” now shooting at 
Associated British Elstree Studios 


—SHOOTING NOW— 


ABPC ELSTREE. 
producer James B 
Kubrick; “ The 


—* Lolita ” 

Harris, director Stanley 
Roman Spring of Mrs. 
Stone” (A.A. for Warner Bros.), producer 
Louis de Rochemont, director Jose Quin- 
tero; “ The Pursuers ” (tv series), produced 
by lan Warren 

MERTON PARK. —Television 


cials and documentaries 


MGM BOREHAM WOOD.—* A Matter 
of WHO” (Foray production for MGM), 
producers Walter Shenson and Milton 
Holmes, director Don Chaffey: “ Meet Miss 
Marples * (MGM), producer George Brown 
director George Pollock 

PINEWOOD.—* Cleopatra ” (20th Cen- 
tury-Fox), producer Walter Wanger, direc- 
tor Joe Mankiewicz; “ Boy Barrett ” (Allied 
for Rank), producer Michael Relph, 
director Basil Dearden 

SHEPPERTON.—* Dentist On The Job” 
(Bertram Ostrer Productions for Anglo 
Amalgamated), producer B. Ostrer, director 
C. H. Pennington-Richards; “The Inno- 
cents,” producer/director Jack Clayton 

TWICKENHAM.—* Crosstrap " (New- 
bery Clyne Associates for Unifilms), pro- 
ducer George Mills, director Robert 
Hartford-Davis 

BRAY.—* Watch It 
Maurice Cowan 


CHALK FARM. Television series, 
“Wink and Wobble” (2 Primrose produc- 
tion), director Vivian Milroy: commercials 


(A.A,), 


commer - 


Sailor,” producer 


Erploiting new designs and 
production techniques 
Animation 
Optical and special effects 
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THE NATIONAL Broadcasting Corporation 
of America is now about the most successful 
company selling tv programmes im this country. 
The network which two years ago was falling be- 
hind CBS, Screen Gems, MCA and other U.S 
companies has reached a position almost without 
parallel in the sales side of the business. 

Nearly 20 programmes, both 60-minute and 
half-hour shows are now being transmitted each 
week on the BBC and ITV networks as a result 
of this new NBC offensive. The shows include 
Perry Como, The Tab Hunter Show, Hiram 
Holliday, Victory At Sea, Klondike—a new one 
hour series, Danger Is My Business, Bonanza, 
The Outlaws—a new one hour Western, Blue 
Ange's, Panic, the Loretta Young show and The 
Life of Riley 

But the biggest NBC achievement has been to 
finance a British 30-minute situation comedy 
series in partnership with ABC Television which 
the network will distribute throughout the world. 

The achievement is unique in that it is the 
first time a British taped programme has been 
sponsored by an American network 

The idea for the programme came from Gerry 
Adler, head of NBC for Great Britain, who got 
together with an independemt producer and some 
top script writers and made a pilot with the title 
“ Happily Ever After” starring Dora Bryan and 
Pete Murray. 


Partnership 


I, is about the adventures of a scatierbrained 
young doctor's wife. On completion, the pilot 
was shown both to the BBC and al! the major 
ITV contractors. 

ABC got in first and is now involved on a 
50-50 partnership with NBC with the comforting 
knowledge that the U.S network will be placing 
its world-wide sales organisation behind 
‘Happily Ever After,” while the British con- 
tractor will share in the artistic and financial! 
responsibilities in making the series a success, 

“ Happily Ever After” starts in the Midlands 
and North on February 12 and will be screened 
later in the year by ATC. 

NBC, who as reported last week, is involved 
in @ co-production series with ATV about the 
London Palladium show has at least four other 
tv film production subjects now being discussed 
with both the BBC and ITV. 

Says Adler: “ However favourable the res- 
ponse is to our American programmes the fact 
remains there is a “ quota act.’ Our job is to 
work within this situation as closely as possibile 
with both the BBC and ITV companies. 

“That is why we are taking every step to 
develop co-operative and co-production under 
takings with the British industry. ““ Happily Ever 
After’ is a case in point. 

“ We want to become involved in British pro- 
duction whether it is a film or a tape series. 
As a company doing extremely good business 
with the two networks we are also aware of our 
need to contribute towards the development of 
a tv production industry in Great Britain.” 


+ 7 + 


ANGLIA TELEVISION dramatically in- 
creased in stature as a programme contractor 


by TONY GRUNER 


lasi week with the presentation of Ms new series 
about nature “ Survival.” This 25-minute docu- 
mentary feature presented by Aubrey Buxton had 
a professional pace to it that is extremely rare 
in British tv entertainment for programmes of 
this character. 

* Survival moved like a mystery thriller to 
provide information and education all along the 
line. The cutting by director Bill Morton, the 
script by Colin Willock, the photography by 
Harry Hart and the imaginative musical back- 
ground provided by Johnny Dankworth shou'd 
push this programme along the direction of top 
ratings 

Anglia, with the * Survival ” 
becomes the first regional company to present 
a feature programme series on the ITV network 
“ Survival" is a credit to the company and is 
fully in line with director of programmes John 
Woolf's policy of indicating to the industry the 
entertainment potential of Anglia TV 


transmission of 


+ + + 


AS PART of ATV's new drive to obiain a 
stronger position in tv drama the company has 
put Six writers under a year’s contract to write 
television plays exclusively for ATV's “ Theatre 
70” series. The writers are: Jacques Gillies, 
Philip Levene, Louis Marks, Jeremy Paul, Gilbert 
Phelps and Bruce Stewart. 

Each writer is expected to produce three 
original plays during the first year in which his 
contract is effective This means that ATV 
can rely on 18 new plays for television when 
planning its drama schedules for 1961 

If this approach in helping to provide its need 
for original drama proves successful the com- 
pany is likely to put more writers under contract 

ATV’s drama production group, now under 
the control of executive producer Quentin 
Lawrence, will continue to expand the policy 
introduced with the beginning of the “ Theatre 
‘70’” series last Autumn of encouraging the 
closest liaison between the writer and the director 
of the play. 

This has now been developed to such a stage 
that from the committing to paper of the firsi 
story line of a play the writer and the director 
work in the closest co-operation. 

According to ATV it is a policy which is 
finding more and more favour with the writers 
Through this close working with the director, 
seeing how he interprets the writer's ideas as 
they are conceived, has meant a reduction in 
the amount of any rewriting required to trans- 
late the written work into television drama. 


It also gives the writer a fuller understanding 
of the technique of visualising for the television 
screen and helps him to “ see ”’ situations and set- 
tings which can only be brought truthfully to 
life within the dimensions of the director's frame. 

Jacques Gillies was the first New Zealander 
to have a play shown on British television. His 
last play, written for ATV, was “The Gold 
Inside,"” seen last September. Such was the 
impact of the play, on critics and the general 
viewing public, that within 48 hours the film 
rights had been acquired by Hammer Films. 

Philip Levene has written 22 plays for televi- 
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sion and radio. In the last two years he has 
written 46 half-hour plays for television, 

Louis Marks was a journalist, scriptwriter and a 
tv story editor for Sapphire Films before he 
turned to serious play-writing. In 18 months as 
a freelance writer he was to contribute to several 
half-hour ITV before his first 
full-length produced by ATV last 
September Another association with the com- 
pany is as story editor for ATV's Fleet Street 
programme “ Deadline Midnight.” 

Jeremy Paul, who is in his 
summer left university so that he could write 
his first play. Called “Mr. Morecambe ™ it was 
televised by ATV in the “ Theatre ‘70° series 
last December 

Gilbert Phelps. 


serics seen on 


play 


was 


early 20's, last 


born in 1915, is a_ poet, 
novelist, lecturer, critical writer and expert on 
the Russian novel, has written several radio 
plays and has also done an adaptation for tele- 
vision, 

Bruce Stewart wrote “Shadow of a Pale 
Horse,” set in Australia of the pioneer days. 
It was produced on ITV and earned wide criti- 
cal acclaim. So did his next work, “ The Devil 
Makes Sunday” screened by ATV last year 
in a Sunday evening drama spot. He also used 
Australia as the background for his latest play, 
“The Watchmen of Saul” produced as a 


‘Theatre ‘70° play on Saturday, January 
. 
28. 


EMI tv equipment 
at the studios 


EMI television cameras 
launched the BBC television 
been adopted by the BBC, 
Television Centre. No fewer than 15 
orthicons have been supplied; four of 
recently went on the air for the first 


Studio Four. 


A feature of the new model is a five-position 
lens turret, the fifth position enabling the pick- 
up tube to be replaced in a few seconds without 
opening up the camera covers. The camera will 
carry any type of zoom lens, and has provision 
for remote control. 


which in 
service, have 
this time for 


1936 
wgwain 
the new 
image 
them 
time from 


Two of the new ITV programme centres have 
also adopted EMI cameras. At TWW, Walter 
Kemp has adapted the principle used in film 
studios of a sound recording truck which can 
be plugged in at the studio: EMI has supplied 
a camera truck carrying four image orthicons, 
which can be used for outside broadcasts, or 
can be driven into a garage adjoining the Bristol 
studio and coupied up to the stages. The con- 
trol units remain in the vehicle. By means of a 
new relay switching system, the producer, vision 
ind sound mixers can still watch the programme 
from the studio. 


Remote control 


EMI is also supplying for TWW a studio 
vidicon camera with remote control facilities for 
pan, tilt, iris, zoom and focus; this will be 
used for news, and will be controlled from a 
news desk in the main studio contro! room. 

Border Television is installing at its Carlisle 
studio complete EMI equipment. In the main 
studio there will be three vidicon channels, and 
in a presentation studio one more. Three sets 
of telecine equipment will be capable of rurving 
35-mm. or 16-mm. EMI will also be responsible 
for the supply of film cameras, lighting, control 
gear, etc. 

Mexico's new television centre has replaced 
American equipment by British. Three com- 
plete EMI 44 in. image orthicons have been 
supplied. complete with all control equipmert. 
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Showmanthio 


ONE of the most effective forms of advertis- 
img for cinemas in the smaller towns is that 
carried owt through the letter-box. National 
advertising has been forgotten by the time the 
film comes to town and only a small audience is 
reached by the local press and through the nor- 
mal display channels. 

A patron, at one time employed in the film 
industry, has sent me copies of a monthly pro- 
gramme produced by T. Rushen, manager of the 
Whitehall, Witham, which is distributed in this 
way. 

In a 16-page booklet, obviously paid for by 
advertising, but with a comple’e summary of the 
monthly programmes, there is a brief synopsis 
of each forthcoming main feature. The publica- 
tion is made up with a consistency in type for 
clear reading and quick reference, and is printed 
on good quality paper. 

I would make only one suggestion as to how 
it could be improved, and that would be through 
the use of Wustrations which, I feel sure, renters 
would be only too willing to supply free of 
charge. 

Another useful method of providing house-to- 


by FRANK HAZELL 


house information is through the film news- 
papers produced by some renters for specific 
films. I saw a recent copy of the “ Weekly 
Cinema Review,” an advertising-sponsored paper 
distributed through cinemas in South Wales. 


Produced by John Nayes, the paper has just 
celebrated its first anniversary by adding a new 
idea to attract more readers. By subscribing to 
the “ Review” for 26 weeks readers can join a 
pool’s syndicate and be partners in a weekly 
5,000-line entry. Each issue contains a voucher 
and a simple film contest which helps to decide 
the 253 winners should a winning line come up. 


The permutation is available to all readers so 
that they can check the coupon themselves. This 
free syndicate includes all managers selling the 
“ Review,” and 25 per cent. of any prize money 
gained is divided among them according to the 
registered percentage of readers enrolled at their 
respective cinemas in relation to their seating 
capacity. 


Well, it’s an idea that certainly helps to sell 
the “ Cinema Review,” and alsq encourages in- 
terest in the cinema. 


THE COMPANY OF SHOWMEN 


AKC managers keep up hot pace 


MANAGERS in the Army Kinema Corpora- 
tion in Germany are still keeping up their top 


pressure showmanship and the 
playing of “ South Pacific "’ has taxed their in- 
genuity to the full. I hope, in a future issue, 
to include an omnibus survey of their campaigns 
for this film, and with these we shall no doubt 
reach the end of another Showman’s Certificate 
Award period 

A new manager with the AKC, R. Bailey, at 
the Globe, Hilden, mounted an attractive display 
for “ Li'l Abner" and, as the film was playing 
during the Christmas period, the general back- 
ground had a festive spirit about it 


recent circuit 


Display formula 
It's very often a good thing to see a number 
of campaigns from one manager at the same 
time Those sent by K. Pickering, Play- 
house, Dewsbury, show the consistency that his 
showmanship has achieved with the help of 
his assistant J. Brennan. 


While there is a set display formula in most 
of their campaigns, they still have individuality 
in treatment and the campaigns are carried out 
in a professional manner. For “ Hannibal,” the 
tie-up with Mini-Minor, as the Alpine Climber, 
gained front-page news coverage. One of the 
models was driven to the theatre for display 
in the foyer 

“Watch Your Stern” had a fine exhibition 
on Naval recruitment, and the display in the 
front of Dewsbury Town Hall for “ The Swords 


of Sherwood Forest’ was composed of cut-outs 
from the larger posters. These were posed in a 
group with a forest setting, which looked most 
attractive and eye catching. 

Throughout all the campaigns newspaper 
snippets were included, which, when added to- 
gether, made a very useful total of press inches. 

Ronald Hodder, Elephant and Castle, South 
wark, mounted a “ Royal Picture of the Year” 
exhibition with the help of the Daily Sketch, 
and, from all reports, this was enthusiastically 
received by his patrons. 

Many of these pictures were used to boost the 
Pathe newsreel when “ Royal” items were in- 
cluded, and one display on the visit to Ireland 
by Princess Margaret and her husband, was par- 
ticularly appropriate. 

J. F. Verity, Regal, Halifax, had a good 
display for “ Watch Your Stern” by the link up 
with Anchor cigarettes. Some of their advertis- 
ing, particularly the 16 sheet posters, made ideal 
background material for the film. 

For “ Hannibal,” he arranged for a banner 
to be stretched around the bottom section of 
the ring at a wrestling contest. The European 
wrestling champion was incorporated in the plug, 
which said that he conquered Europe, and 
“ Hannibal” conquered the world. 

W. Morris, Savoy, Liverpool, had an appro- 
priate foyer display for “ Beat Girl” in which 
the recordings of Adam Faith were featured, 
together with guitars, sound recording equip- 
ment and star portraits. Faith was making a 
one night stand at the Essoldo, so give-aways 
were distributed at bus stops and at gee theatre 
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NEW MEMBERS 


The following are enrolled in the 

“ Kine.” Company of Showmen: 

J. Baldwin, Plaza, Wombwell. 

A. E. Barker, Ritz, Muswell Hill. 

D. R. Bishop, Playhouse, Guildford 

A. Boot, Regal, Southport 

L. R. Clarke, Majestic, Staines. 

F. J. Fellman, A/M, Astoria, Streatham. 

E. H. Johnson, Palace, Ashton-in- 
Makerfield. 

P. N. Kelly, Odeon, Whalley 
Manchester. 

T. Moran, A/M, ABC, Hull. 

G. Newman, Capitol, Leith, Edinburgh. 

H. W. Pearce, Odeon, Boston. 

E. Tyrer, Regent, Liverpool, 13. 


HONORARY LIFE MEMBERS 

J. F. C. Dickinson, manager of the 
Odeon, Rochdale, has been enrolled 
as Life Member No. 353. 

A. C. Thirlaway, manager of the Ritz, 
Bexhill, has been enrolled as Life 
Member No. 354. 

SEALS OF MERIT 

E. F. Bailey (third), Ritz, Stockport. 

(Life Member No. 242.) 


F. E. Brissenden (fourth), Odeon, Rams- 
gate. (Life Member No. 115.) 


Range, 


~cashing in on the “ personal,” even though it 
was taking place at the opposition hall. 

D. J. Barstow, Gaumont, Portsmouth, used 
the personal columns for teaser advertisements 
for “ Portrait in Black.” Many of these were 
linked to Anna May Wong, an actress the pic- 
turegoers of the ‘thirties would remember with 
nostalgia. The press also made the return of 
this actress. after 17 vears, the feature of their 
editorial coverage. 


The British Lion way. 


Setting: London Underground Station 
Time: Night 
Weather: Ghastly 


Scene: Coloured lady steps off train 
bending under burden of two huge 
trunks. White stationmaster steps 
forward, takes trunks, carries them 
up the escalators, out into the rain, 
crosses street to find taxi for 
coloured lady. “Sorry for all the 
bother,” she mumbles. “Don’t you 
worry about that, love,” he says. 
That little incident sent us home 
whistling; made us think so much 
better of London T: How 
different, we thought, from the 
cashier at our local cinema who gave 
us an icy glare; and the usherette 
who let us stumble to our seats. 
That stationmaster—he's what we call 
an expert in “ public relations.” 


port. 
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THE SHOWMAN 
COMMENDS 


sy D. J., Empire, Coventry: Hannibal. 
D. G., Regal, Kirkcaldy: Public relations. 
A. A., Regal, Sidcup: The Three Musketeers, 
Theatre Publicity, Helen of Troy, 
(5). Arksey, L. H., Ritz, 
tions Alnmer, R. M., A/M 
Hannibal, Public relations (2) 


Adams, 
Allen, 
Shane, 
Watch Your Stern 
Farworth: Public rela- 
Whiteladies, Bristo! 


BAILIE, H. W., Picture House, 
Married. Cash McCall, 
Bluebeard's 
Ritz, Stockport: 


Govanhill: Let's Get 
Guns of the Timberland, 
Ten Honeymoons (4). Bailey, E. F., 
Light up the Sky, The Fiesh and 
the Fiends, Follow That Horse!, Dentist in the 
Chair (4). Brandon, G. W., Picture House, Birm- 
ingham: Doctor in Love. Conspiracy of Hearts, The 
Rise and Fal! of Legs Diamond, Sands of the 
Desert, Toby Tyler (5). Butler, T., Regent, 
Public relations Barber. 
Stourbridge: Newsreel publicity 
Felixstowe Public relations, for 
Sergeant Rutledge, Cash McCall, Rluebeard’s 
Honeymoons, Follow That Horse! (6). Birse, H. C. 
New Victoria, Edinburgh: The Gallant Hours. Bigny. 
E. C.. ABC, Warrington: Public relations. Barton, 
F., Elephant and Castle, Southwark: Public rela- 
tions, Newsreel publicity, The Mobster, Watch Your 
Stern, The Dark at the Top of the Stairs, The 
Two Faces of Dr. Jekyll (6) Barber. 
A'M., Savoy, Stourbridge: Never Take 
From a Stranger, The Nun's Story (2) 
Regal, Southport: The Two Faces of Dr 
He Plunderers, Beat Girl. Hannibal (4). 

A’M., Rex, Riddrie: School for Scoundrels 


Crosby 


CATTELL., A. G., Regal, Torquay: The Nun's Story 
Chapman. T. F., Metropole, Nottingham: Public re 
lations, Newsreel publicity, Children’s club (3) 
Cornell, W. A., A/M., Odeon, Barnet: The Fugitive 
Kind. Crabb, R. J., Ritz, Nuneaton: Public rela- 
tions. Press publicity, Children’s club (3) Crate. 
L. H.. ABC, Dunstable: Moment of Danger. Inn 
for Trouble. Sergeant Rutledge, Let's Get Married 
On the Beach, The Battle of the Sexes, Schoo! for 
Scoundrels (7) Cox, G. A., Odeon, Chelmsford 
The Apartment. Odeon, Rhy! 
Doctor in Love 
Hercules Unchained, Sons 
ind the Fiends, Follow That 
Sk (5) Clark, G., Rex, Consett } 

Coliseum, Whitley Bay: Public 
Children’s club, Cash McCall, Tamango, School for 
Scoundrels. Hercules Unchained, Let's Get Married 
Inn for Trouble (8). Cox, A. G., A/M.. Regal 
Newbury: Follow That Hocse!. Three Moves t& 
Freedom, Circus of Horrors, The Lost World, Slave 
Women of the Corimh (5) 


DAVANY, W., Ritz, Gateshead 
Daviss, A. G., Ambassador, Hayes: The Fugitive 
Kind. Dixon, J. A., Regal, Chesterfield: Public re- 
ations, Theatre publicity (2) Dale, A. S.. Rex 
Riddrie: Public relations. Denyer, D. A., Victoria, 
Cambridge: Public relations 


Public relations 


EDMUNDSON, J., Ritz. Bradford: The Nun’s Story 
Eveleigh, R. A., A/M., Luxor, Eastbourne: The 
Nun's Story, Ocean's 11, Dentist in the Chair, Han- 
nibal (4) 


GROSSMAN, N., Ritz, Richmond 
From a Stranger, The Nun's 
Mistress (3) gray. A., Ritz, 
club. Gray, K. J., Ritz, 
stable. The Trials 


Never Take Sweets 

Story, A French 
Chatham: Children’s 
Aldershot: Carry on Con- 
of Oscar Wilde (2) 


HALLAM, A. E., A/M.. New Empress. Nottingham 
Public relations. Hadfield, C., Regal, Canterbury 
Let's Get Married Handford. E. G.. Rex, Bed- 
minster: The Crowded Sky Holmes, F. L., Ritz, 
Sunderland: A French Mistress, Watch Your. Stern 
Never Take Sweets From a Stranger, The Flesh and 
the Fiends (4). Horrex, C, B., Majestic, King’s Lynn 
Dentist in the Chair. Hargrove, E. E., M., 
Adelphi, Birmingham: Schoo! for Scoundrels, 
That Horse!, Goliath and the Barbarians (3) 
son, Miss E., ABC, Warrington 
Children’s club, The Nun's Story, 
Hannibal, Stage show, 
B. V., ! Empress. 
Follow That Horse! (2). 
castle: Children’s club. 


Follow 
Hodg- 
Theatre publicity, 
A French Mistress, 
Ocean's 11 (7). Hernblow, 
Nottingham: Public relations 

Hall, J. R. S., Savoy, New- 


KEY, W. J., Olympia, Cardiff: Circus of Horrors, 
The Nun’s Story (@). Key, L., ABC, Scunthorpe 
Dentist in the Chair. Kee. M. A., ABC, Hands- 
worth: Public relations, Children’s club (2). 


LAWRIE. ye Regal, Greenock: Public relations 

» P. M., Rex, Motherwell: Ice Palace. Lennox, 

G., Regal, Falkirk: Public relations, Children’s club, 

The aa Dawe of Pompeii, The Bellboy, Follow That 
orse 
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KINE..MGM £600 SHOWMANSHIP CONTEST 


This hunter was after customers 


A DECORATED float toured surrounding 
districts publicising “‘Home From The Hill” 
for assistant manager Ronald W. Hodder, of the 
Elephant and Castle, Southwark. 

Other items carried out included several trader 
tie-ups, a male attendant dressed as a hunter 
distributing handouts around town, and a 
“ Home Pets Contest.” 

This contest invited entrants to submit photo- 
graphs of their household pets and promoted 
prizes were awarded to the best in each class. 


-—NOVEMBER AWARDS— 


Ist Prize (Engraved silver lion and £10): 
H. Murray, Gaumont, Sheffield: “ Bells 
Are Ringing.” 

2nd Prize (Engraved bronze lion): J. R. 
Thompson, Odeon, Bromley: “ Giant Of 
Marathon.” 

Specially Commended: W. D. Colson, 
Gaumont, Hanley: “ Bells Are Ringing ” ; 
ij WwW. Meggison, A/M, Odeon, 
Blackpool: “ Bells Are Ringing.” 

Highly Commended: M. Cheepen, Astoria, 
Old Kent Road: ** The Time Machine ” ; 
R. D. Bowden, ABC, Bournemouth: 
“ Village Of The Damned.” 


Six newspapers co-operated with over 50 in. 
of editorial. 
Another 
tures Of Huckleberry Finn” 

the Savoy, Swindon. 

Several book tie-ups were arranged, a sand- 
wichboard man toured the town and throwaways 
were distributed to schools. 

Publicity arts were sited on Corona drink 
vans, resulting in fine publicity. A 20-ft. banner 
with complete credits was sited facing down the 
main road of the town 

The “ Bells Are Ringing” campaign at the 
Odeon, South Harrow, by R. A. Miller resulted 
in what could be termed a farewell 
page in The Post. 

Before leaving to become manager of the 
Gaumont, Edgware Road, he persuaded the 
paper to run a composite page linking the film 
title and wedding bells with advertisers. 


manager to publicise “ The Adven- 
was R,. L. Cook, of 


composite 


More Credits 


“AH the Fime Young Cannibals.’’—-A Simpson, 
Gaumom, Ayr 

“ The Day They Robbed the Bank of England."’—G 
P. Elcock, Odeon, Deal 

* The Gazebo.”"—L. Sobey, 
Wilson, Wallaw, Blyth 

“ Please Don't Eat the 
Odeon, 

“Home From 
Warrington; 


Regal, Rochdale: H. R 
Daisies."’-—1I W. Graves, 
Lowestoft; S. P. Caro, Odeon, Clacton 
the Hill.’’"—-Miss E. Hodgson, ABC, 
R. M. Alner, Whiteladies, Bristol. 


SALES TIE-UP-continued from page 3 


exchanged This is a simple alliance of two 
successful companies for their mutual benefit.” 

The new company, described as “ the selling 
arm of the most powerful distributing combina- 
tion” in the country, has been approved by the 
President of the Board of Trade and by Colum- 
bia’s parent company in the U.S. 

Kenneth Hargreaves, managing director of 
Columbia, and David Kingsicey will be joint 
managing directors of BLC Films with John 
Boulting, Frank Launder, Mike Frankovich and 
K. L. Maidment as members of the board. 

Leslie Faber will Se director of sales with 
Eddie Bryson as general sales manager and J. 
Henderson as assistant sales manager. 

In a joint statement the two managing direc- 
tors say that the many independent producers 
associated with both companies have welcomed 
BLC ft ilms. 

“Independent producers are today more than 
ever dependent upon the most efficient market- 
ing of their films,” they add. “In the face of 
changing conditions in the film industry, it is 
logical that two companies, both strongly identi- 
fied with independent production, should com- 
bine in order to make their existing resources 
even more effective.” 

The nominal £100 share capital of the new 
compeny will be equaily held by British Lion 
and Columbia with neither having a casting 
vote. 

The company will operate from Broadwick 
House and will have branch offices in Birming- 
ham, Cardiff, Dublin, Glasgow, Leeds, Livenpoo!, 
and Manchester. 

Columbia will continue to maintain its present 
production offices at Wardour Street and the 
distribution departments not directly affected by 
the new company will also remain in Wardour 
Street. 

The alliance also ensures that Columbia's 
present policy of producing the greater part of 
its extensive programme of British films at 
Shepperton Situdios—a subsidiary of British Lion 


—will be continued. 
in either company’s 
dispatch, repair and 


Other appointments are: 
A. J. Mitchell; branch supervisor, S. P. Epstein, 
S. Morley; circuit manager, L. Berens; assis- 
tant cjrcuit manager, 5. Sawyer; circuit represen- 
tatives, A. Brown, A. Lee, E. Tomlin, C. Whit- 
more. 


Contracts department controller, S, Darling- 
ton: assistant controller, MacMurray; spe- 
cialised films dept., B. Seligman; shorts sales 
dept., A. Keep; sales accounts de (covering 
invoicing and collections) manager, C. W. Lewis 

BRANCH SALES.—Birmingham: manager 
W. Smith; salesmen, S, Parker, H. Oakes 
(Note E. Baird will continue in the employ of 
Columbia as 16mm. representative on the Mid- 
lands territory.) 

Cardiff: manager, J. 
Goodman, A. Lowe Dublin: manager, | 
Brown; salesmen, M. Barry, G. Crofton 
Glasgow: manager, F. G. Cross; salesmen, W 
Bendon, N. Glover, N. McLeod. Leeds and 
Newcastle: manager, M. Gilbert: salesmen, J 
Smart, D. Downey, F. Wilson. Liverpool: 
manager, D. Mellor: salesman, J. Robertson 
London: manager. E. J. B. Raymond: salesmen 
A. Sowerbutts, R. Dawson, L. Hunt. Man- 
chester: manager, N. Pyle; salesman, G. Lipson. 

The alliance between British Lion and Colum- 
bia does not involve the following departments 
which will continue to operate separately for 
their respective companies at Broadwick House 
and Film House: publicity and advertising 
print control, dispatch, 16mm. distribution 
technical departments. — 


There will be no change 
arrangements covering film 
l6mm. distribution. 


company secretary, 


Lewis; salesmen, B 


ROSE P U BL IcITY LTD. 


AME 


- 


3 “Abingdon sret, | Phone 28158 
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Above: George Grafton Green with Brooke Vertue. Lord 
Ritchie of Dundee, F. R. Althaus, and Mrs. Margot Naylor, 


rion ee ‘LOOK AT LIFE’ 
A CENTURY 


The hundredth “Look At Life.” RFD’'s 
cinema series in colour, was celebrated 
two special reenings at the RFD private 
theatre, Wardour Street. 

Exhibitors and trade journalists saw the 
three latest numbers at the first screening. 
*“ Shares In Tomorrow,” No. 100; “ The Big 
Blow,” No. 101, and “ Shelling Out,” No. 
102. They were welcomed by Harold Bood- 
son, RFD general sales manager. 

On the following day, John Davis, deputy 
chairman and managing director of The 
Rank Organisation, welcomed Lord Ritchie. 
of Dundee, chairman of the Stock Exchange 
Council, and other leading bankers and city 
men to the theatre. 

“Shares In Tomorrow™ brings for the 
first time in colour to cinema-goers gener- 
ally a picture of what goes on in the Stock 
Exchange. Officials of the Exchange, who 
were also at the screening, co-operated in 
the making of the film. 

Before the show opened F. L. Thomas, 
RFD managing director, spoke about this 
successful series of ten-minute colour films 
He described the series as something en- 
tirely new in film journalism. 

“They have the timeliness of a newsreel 
and timelessness of an objective documen- 
tary,” he said. “ They are sometimes amus- 
ing and always informative and we have 
evidence of their success in the growing 
demand for them from exhibitors all over 
me J the country.” 
pl, Ses deme ee lowes ae 5 Cama George “Grafton Green, executive pro 
- : ye. ’ C ducer of the series, was among those who 
George Grafton Green and Jane Senior, “ Industrial Screen welcomed City officials who had co-operated 
Below: F. Keighley and W. Lynn, with F. L. Thomas; in the making of “Shares In Tomorrow.” 

Peter Hicks, Sir Antony and Lady Hornby, John Davis 


Lord Ritchie of Dundee and John Davis 
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CELEBRATES 
OF ISSUES 


These included F. Keighley, W. Lynn and 
L. J. Williams, of the National Provincial 
Bank: Sir Antony Hornby, of Cazenove 
and Co.; J. Derriman, of J. Walter Thomp 
son, Ltd.; and F. R. Althaus, P. R. Hicks, 
A. D. McKechnie, J. H. Colegrave, H. A. } 
Goodison, G. A. Hicks, R. A. Stanley, W 
D. Walker, E. C. A. Willis-Fleming, C. D. 
Morley, A. J. Douglas Eton, H. B. Vertue, 
R. C. P. Wheeler, Miss Gillian Evans, P. ¢ 
Gray, S. D. N. Preston and H. T. Wood, 
ill of the Stock Exchange. 


Also at the screening were Harold Bood- 
son, RFD general sales manager, and C. R 
Young, director of publicity and advertising 
ol CMA 


“ Look At Life” was born two years ago, 
when The Rank Organisation decided to 
terminate its two black and white newsreels 
and it is now being shown all over Britain 
and in nearly 30 overseas countries. 


The series’ “century” is receiving excel- 
lent television coverage. Last week Associ- 
ated Rediffusion devoted half its Close-Up 
programme to the series, including an inter- 
view with George Grafton Green. Similar 
programmes will be screened within the 
next two months in the various regional 
programmes. 


On February 16 a clip from “ Shares In 
Tomorrow ” will be transmitted in the ATV 
programme, “ Midlands Montage,” and on 
February 20 Tyne Tees Television will de- 
vote half its weekly film programme to 
“ Look At Life.” Television Wales and West 
will be doing much the same on February 
26. 
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Above: Josh Billings, “‘ Kine."’, with Harold Boodson, RFD 
general sales manager. Cecil Bargate of the Curzon; Bert 
Elton, Eskay Circuit; Harold Boodson and Mrs. Bert Elton 


Major George Anderson; Dick Chuter, Essoldo Booking 
Manager; L. Peuleve, Army Kinema Corporation; and Cecil 
Graves, RFD circuit manager 


E. D. Church, Royal Air Force Cinema Corporation; L. A. 

Winslow, shorts sales manager; L. Peuleve and Lt. Parkinson, 

booking manager, Royal Nava! Film Corporation. Sam 

Glen, Eastbourne; Harry Paris, South Coast representative, 
and Monte Osiof, RFD London branch manager 
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REVIEWS 


—continued from page 10 
Paris. These and other significant events, to- 
gether with searing “shots” of nm, are 
* Teca ™ during the interrogation of the 
war criminals at the Nuremberg trials. By the 
way, “flight relief" is supplied by Eva Braun, 
Hitler's girl friend and subsequent wife, who 
is seen splashing about nude in a bathing pool! 
The most disturbing serious incidents are, how- 
ever, those showing the Germans loudly ap- 
plauding Hitler's widely broadcast promises of 
world conquest. They furnish the complete 
answer to those who still stubbornly believe 
that the Germans are not a warlike race and 
underline the film's profound and horrifyin 
text. What of its box-office chances? Britis 
Lion's “ Blitzkrieg” is the yardstick. Compar- 
ible to “The Nazi Crimes and Punishment,” 
it definitely paid off 
Points of Appeal. 
presemation, 
plomtation 


-Urgent subject, authentic 
fluent commentary and terrific ex- 
angles 


House of the Angel 
(La Casa del Angel) 


Connoisseur. Argentinian (X). Featuring Elsa 
Daniel, Lautaro Murua and Guillermo Battaglia. 
Directed by Leopoldo Torre Nilsson. Screenplay 
by Beatriz Guido, Leopoldo Torre Nilsson and 
Martin Rodriguez Mantasti. Director of Photo- 
graphy, Anibal Gonzalez Paz. Music, Juan 

Carlos Paz. 73 minutes. Release not fixed 

PSYCHOLOGICAL melodrama, an Argen- 
tinian production with English sub-titles. It’s 
about a young girl, strictly brought up by upper 
middle-class Catholic parents, who experiences 
sex for the first and last time in circumstances 
that permanently cloud her life. Elsa Daniel 
wives a beautifully controlled performance as the 
heroine and this more than atones for political 
dead wood which occasionally hinders the logical 
development of its deep and provocative theme. 
The cameraman, too. deserves a hand. Out- 
standing art house offering 

Story.—Ana, adolescent daughter of Castro, a 
weahhy and influential Buenos Aires politician, 
lives a very sheltered life. Pablo, her father's 
younger colleague, spends a night at their house 
prior to a duel, and Ana, who had once danced 
with Pablo at a ball, feels a growing awareness 
of him, Fearing that he will die next day, Ana 
visits Pablo’s bedroom, he violently possesses her 
and she, badly shocked, returns to her room and 
prays that Pablo will meet death and so exorcise 
her dishonour. Pablo survives the duel, but Ana 
ant salve her conscience. During the ensuing 

urs, her sisters marry, her mother dies and 
Pablo makes weekly visits to her father, but the 
future still holds no hope for Ana's troubled 
oul 

Production.— The picture, told retrospectively 
nd called “ End of Innocence” in America, is 
ipt to go off at a political tangent, yet seldom 
loses track of its central thread—the nightmarish 
sexual awakening of a young girl. Elsa Daniel is 

pin-up, yet her facial expressions speak 

volumes and she gives a searing portrayal as Ana. 
Lautaro Murua also registers as seducer Pablo, 
but the rest are less subtle. The 1920 back- 
rrounds are enhanced by Anibal Gonzalez Paz’s 
fine photography, while Juan Carlos Paz’s music 

xt once fluent and discreet. As for the English 
sub-titles, they mect all demands, but never 
ntrude 

Points of Appeal-——Tender and tragic story, 
superb acting by Elsa Daniel, obvious feminine 
ngle faultiess atmosphere and impeccable 
imera work 


Short 


Curzon 


THE BIG FEAR. Yugoslavian. (A) 
) minutes—A horror cart 
book enthusiast, who becomes obsessed with 
crime, imagines quite ordinary things to be in- 
struments of murder and horror. t tries hard. 
ind is sometimes very clever, but does not 
succeed in conveying its horror element. Fair.— 
F. W. R. 


Colour 
oon in which a crime- 
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RANK WANTS TOLL-TV -continued from page 3 


system gives 
contractors. 

On the question of closed-circuit large-screen 
tv, Mr. Davis says bluntly that the public has a 
right to see colour and black-and-white tv in 
cinemas immediately. 


Colour facilities on television should be made 
generally available at once and the 405-line 
standard should be retained. 


Final point is that commercial radio should 
be authorised on a regional basis as it would 
“certainly supply valuable competition and en- 
sure that the fullest possible use is made of the 
medium.” 


The full submission to the Pilkington Com- 
mittee is as follows: 

Basis of Submissions: Because of the varied 
interests of the Rank Organisation, there are 
obvious difficulties in putting forward to your 
Committee policy views concerning the future of 
television. kt will be inevitable that some of the 
views expressed may, and probably will, be 
damaging to some of the interests of The Rank 
Organisation. The submission, however, is based 
on the broad issue of public interest, in the 
belief that time will take care of any sectional 
problems which may arise. 


Affected 


In considering this problem, it is clear that 
the following Rank activities will be most 
directly affected: 

(a) Production of films 

(b) The distribution of films both at home and 

overseas, Ranx is the only non-American 
organisation which has a world distribu- 
tion operation capable of handling feature 
films and films for television; 

The exhibition of films: 

Our manufacturing interests in 
Radio ; 

Our interest in Southern Television ; 
Our interest in toll-television (by reason 
of an equal partnership with Rediffusion 
through a company called Choiceview) ; 
Our interest in television and audio relay 
systems. 

Commercial tv: Perhaps first a word should 
be said concerning our position with regard to 
commercial television. It may properly be asked 
why The Rank Organisation is not one of the 
so-called majors in this field. The reason is that 
when commercial television first started there 
were many who recognised the serious problems 
involved, and there were many who were 
sceptical, to say the least, of its ultimate financial 
success, 

Rank naturally considered with great care its 
entry into commercial television. All its natural 
inclinations were to participate. However, its 
projection of future trading operations (which 
turned out to be very accurate), showed that 
substantial losses could be expected in the early 
years 


too much power to the four major 


Bush 


The ‘+. we was at the time still licking its 


wounds from a very serious film production 
crisis which had occurred in 1948 (and for 
reasons which were in fact beyond the control of 
this Organisation) and was still feeling very much 
the financial] strains of that position. 

In the light of these factors, Rank reluctantly 
decided that it could not at that time risk entry 
into the commercial television field, for the 
consequences of failure would almost certainly 
have been damaging to the very foundations of 
the Rank Group. 


Fortunately, an opportunity subsequently 
occurred for us to take a lesser interest in 
commercial television—when the risks were better 
known aud when our own financial position was 
much improved—and in partnership with two 
important groups we were awarded the Southern 
Television station. 

It should be made clear that the Rank Group 
believes in commercial television. We believe it 
has brought great benefits to television in this 


country, has stimulated creative work in the 
television field and has provided much needed 
opposition to a monopoly operation. 


We do not find it necessary to make excuses 
that television makes profits. We believe that the 
results achieved have justified a system which 
has brought together many varied partners, 
mostly with a background of entertainment. It 
should not be for the television world to decide 
or dictate what it is the people want, and we 
believe that commercial television has clearly 
demonstrated that fact. 


Subject to such controls as may clearly be 
needed to easure correct standards, the greater 
the opportunity for public choice the better. It 
follows from this that we make no apology for 
television advertising, for this is the lifeblood of 
the commercial television system. 


—_ from its evident value to the marketing 
Fagg: commercial television has given the 
pub a good television service without any cost 
to i. 


We recognise that it would be unreasonable 
to expect the level of profit achieved by commer- 
cial television to continue in the future. No 
doubt there are many ways in which this situa- 
tion can be corrected, but it is the view of this 
Organisation that the most satisfactory way to 
solve it is by the norma! operation of the lw 
of supply and demand. 


For this reason we support the introduction 
of a second commercial channel making three 
television services in all. No doubt a case could 
be made for two additional channels, but it is 
our considered view that having regard to the 
UK market and to the amount of creative 
ability available, one additional channel is 
probably the right answer. 


It must be recognised that if this course were 
adopted there would be some stations, and par- 
ticularly the regional stations, which might be 
seriously damaged as a result. In our opinion, 
it would be a great pity if the financial position 
of regional stations was so affected that they 
were unable properly to carry out their very 
valuable regional function. 


Indeed we believe the strength of the ITA has 
been the strength of its organisation on a 
regional basis, and it is this which perhaps apart 
from all other factors distinguishes it so clearly 
from the national BBC system. It is our opinion 
therefore that consideration should be given to 
the reorganisation of the commercial television 
areas. 


Redistribution 


We visualise a redistribution of contractors’ 
areas so that the United Kingdom would have 
five or six of them, each more or less of equal 
importance. This arrangement would apply to 
both commercial channels. Even under the re- 
sulting competitive conditions we believe such 
areas would be economic and capable of playing 
a full and proper part in the development of the 
medium. 

It is inevitable that a substantial interchange of 
programmes should take place between individual) 
contractors. No other programming arrange- 
ments could be practically possible. 


It is felt, however, that there is at present 
too great a power lying in the centre with the 
four major contractors and that a readjustment 
of areas as indicated would not only produce 
a better balance of power, but would at the 
same time allow the introduction of a third 
channel without recourse to the public for any 
further payments for television. 


A corollary of the above proposal is that there 
should be given to the ITA (or any new autherity 
set up), final powers of arbitration between con- 
tractors if mutual agreement on programme 
costs cannot be achieved. 

625 Limes: There has been considerable argu- 
ment about 625 lines versus 405. The technical 
experts are not unanimous in their views. Ws 
are not convinced that there is a very strong case 
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in principle for making a change from 405 lines. 

Colour: Colour, however, is certainly in a 
different category. It is our view that colour 
should certainly be permitted so as to allow 
the public the fullest enjoyment of the medium. 
Its speed of acceptance will then no doubt 
depend upon the economics of colour television 
as a whole. 

Subscription TV: The second big issue before 
our Committee is whether, and if so, on what 
asis, to permit the introduction of subscrip- 
tion television. This is a complicated issue. 
Separate and more comprehensive recommenda- 
tions are being made through Choiceview 
Limited, the company in which we and Redif- 
fusion are equal partners. That submission will 
recommend : 

(a) That permission be given in principle for 
toll-television. 

The authorisation at an early date of a 
field trial in the U.K (on the understand- 
ing that full publication shall be given to 
the results). 

(c) That the more practical method of pro- 
ceeding with toll-television in the initial 
stages is to make use of wire for the 
transmission of signals. 

It is our belief that in principle there is no 
case for government resistance to toll-televi- 
sion. In our view the public should have the 
opportunity of being able to pay for programmes 
if offered to them in this way. Whether or not 
such a system will, or can be, economic is 
entirely another question to be decided by those 
who are prepared to take the risks, but this 
does not provide any justification for official 
action to prevent the operation of a subscription 
television system. 


(b) 


Progress 


It is our belief that progress cannot and should 
not be stopped. Technically the system can now 
be introduced and therefore public interest 
demands that no obstacle be placed in the way 
of its commercial development. 

Should toll-television be by means of wire or 
air? There are, no doubt, some very consider- 
able economic problems to be faced. An over 
the air system must of necessity be more com- 
plicated and therefore more expensive in both 
capital and running costs. 

Moreover, if our views concerning a second 
television channel are accepted, the introduction 
of a toll system through the air will be made 
considerably more difficult. Taking a long-term 
view, we are inclined to think that in the 
ordinary course of events there will be a ten- 
dency towards the development of line for the 
transmission of television signals. For this and 
other reasons, it is our view that subscription 
television is more likely to be a practical and 
acceptable proposition by the use of wire than 
through the air. 

Nevertheless. we also believe that the market- 
place should decide this issue, and that both 
air and wire systems should be permitted so 
that the most economic will develop naturally. 
As we see it, subscription television is in effect 
a home cinema and a natural extension to the 
activities of the world of entertainment, and 
particularly the film industry. 

Attendance today in many cinemas is insuffi- 
cient to support them, and has resulted in many 
closures. It is our view that this process is not 
finished. The installation of a cash box in the 
homes of the people is only another method of 
presenting entertainment. for if the public will 
not go to the cinema. then entertainment must 
be taken to the homes. 


We therefore see subscription television fitting 
quite naturally into the overall entertainment 
picture. Whether the public will be prepared to 
pay for this facility and make the system a 
financial success will turn essentially on the 
quality of programmes offered. This is exactly 
how it should be in a free economy. 

Much will no doubt be heard by the com- 
mittee concerning the technicalities of subscrip- 
tion television. Technical facilities are but a 
means to an end. 


In our view the means in this case should be 
the cheapest possible system on the underlying 
principle that the cheaper the system the more 
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will be available for the producer, and the better 
will be the quality of entertainment produced. 

The Choiceview philosophy has therefore been 
that it should concentrate on making a coin box 
with the minimum of essential facilities and at 
the cheapest possible price. 

One final roint: we feel that it is of great 
importance that whatever system is finally 
selected; it should be British. Many years ago 
The Rank Organisation had foreseen develop- 
ments in this eld, and had, in fact, negotiated 
the British rights for the American Telemeter 
system for a sum not much in excess of 500,000 
dollars. At that time the proposition was turned 
down by the British Treasury for currency 
reasons. 

Today Telemeter is asking for the UK rights 
a capital payment of one million dollars, 
together with a royalty of 44 per cent. on the 
gross box-office proceeds of subscription tele- 
vision. Such a proposition may involve this 
country in a substantial and unnecessary drain 
on foreign currency. 

It is our view that a British system is perfectly 
practicable and that there is no need for royalty 
payment of this scale or nature. 

Earlier in this submission we stressed the 
importance of the world market and the need 
for a British system. Such must have important 
consequences for this country in the export 
markets. 

Closed Circuit tv: We recommend that 
cinemas should be able to present ciosed circuit 
television to their audiences without restriction. 
No special problems arise, and in our view it is 
a completely natural use of advancing tech- 
nology. 

Commercial Radio: By the same philosophy 
as underlies our previous arguments, we believe 
a commercial broadcasting channel on a regional 
basis should be authorised. We do not know 
whether such will or will not make any substan- 
tial contribution to the art of broadcasting, but 
it will supply valuable competition to the BBC 

and provide opportunity for making the fullest 
use of the medium. There seems to us no valid 
reason for refusing the principle advanced. 


New appointment 
for Swaine 


A. F. SWAINE has been appointed regional 
controller (south) of Star Associated Holdings, 
with B. Morris becoming regional controller 
(north). 


Open meeting 


AN OPEN meeting of the Devon and Corn- 
wall SCMA will be held prior to the branch's 
annual meeting this Sunday (February 12) to 


try to attract new members to the society. The 
meeting will be held at the Holiday Inn, Teign- 
mouth. 


TRADE 


LONDON 

February 14: 

The Hellfire Club. 
a.m. 

The Rivals; The Violinist; History of Inven- 
tions; HMS Brave Swordsman (shorts). Eros. 
Crown Theatre. 10.30 a.m. 

Kuku Nuts; No Biz Like Shoe Biz; Assault and 
Mattery; Here Kiddie Kiddie; Wonderful 
Greece (shorts). Columbia. Own Theatre 
2.30 p.m. 


Regal. Studio One, 10.30 


February 15: 
The Canadians. 
10.30 a.m. 

Go Naked in the World (X). MGM. Gina 
Lollobrigida. Own Theatre. 10.30 a.m. and 
2.30 p.m. 


20th Century-Fox. Rialto. 


YOUR FILMS 


—continued from page 12 


FEW STARS have more loyal fans than Tony 
Curtis. His newest, “The Great Impostor” 
(Rank-Universal), a real-life comedy melodrama, 
did exceedingly well at the New Victoria and is 
continuing the good work on tour. 


+ 7 + 


“HIS AND HERS” 
Terry-Thomas “ rib-tickler,” 
considerable sales resistance. 
funny moments, 
vintage comedies. 


(Eros—British), the 
has come up against 

It's not without its 
but lacks the sustained zest of 


+ + + 


THE Anglo 
ficate ** double 


Amalgamated-Unifilms X 
bill,” The Criminal" 
and “ Passionate Affair’ (French), is home and 
dry. The former, a crime melodrama, has 
class, while the latter, tres Continental, gives the 
programme a touch of spice. 


certi- 
(British) 


+ + + 


BY THE TIME it was through with its Lon- 
don runs, “ Pollyanna " (Disney) got its hands on 
a lot of dough. The big reputation the comedy 
nelodrama deservedly earned in the suburbs is 
definitely paying off now that it's combing the 
long grass. 


+ + + 
o you 
get after “ 


be: ‘atnik 
tunes, 


CATER for the blue jeans brigade 
* Beat ' Girl” (Renown-—British). The 

melodrama, with hot situations and 
is money in the bank. 


7 + . 


“ GI BLUES” (Paramount), the Elvis Presley 
Service comedy, has, let me remind you, a U 
certificate. It scored fluently at the Plaza and 
on release and is, if possible, doing even betier 
in the provinces. 


7 + + 
HERE ARE 


three profitable lines in reissue 
CinemaScope “double bills" from Twentieth 
Century-Fox: “Island In The Sun” and 
“Heaven Knows Mr. Allison,” a programme 
that’s not only quota, but co-stars Deborah Kerr 
and Robert Mitchum, now appearing in 
“The Sundowners" (Warner-Pathe—British) ; 
“ Carousel” and “ Carmen Jones’; and “ Love 
Is A Many Splendored Thing’ and “ The Seven 
Year Itch.” Their success has been confirmed 
by the circuits and many independents. Get 
cracking! 


SHOWS 


February 16: 

Sins of Rachel Cade (A). 
Finch. Warner Theatre. 

The Lawhbreakers (X). 
Own Theatre. 


Warner-Pathe. 
10.30 a.m. 

MGM. Jack Warden 

10.30 a.m. and 2.30 p.m. 


MANCHESTER 


Peter 


February 13: 

The Long and the Short and the Tall. 
Pathe. Theatre Royal. 10.45 a.m. 

February 14: 

The World of Suzie Wong. Paramount. 
10.45 a.m. 

February 16: 


No Love For Johnnie (X). 
10.30 a.m. 


Warner- 


Rank. 
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light industry 


STANDARD CINEMA 
GOLDSMITH ROW, JUST OFF HACKNEY ROAD, E.2 


Licensed to seat on ground floor and balcony approximately 750 


LONG LEASE AT NOMINAL GROUND RENT 
FOR SALE WITH VACANT POSSESSION 


The above property which has a ground floor area of about 5.000 sq. ft. and 
rst floor with rear exits providing loading facilities 
distributing depot or storage 


Sole Agents : 


HARRIS & GILLOW 
93/95 Wardour Street, London, W.1. GERrard 2504 
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CINEMAS FOR SALE 


rental.—R. Bovil- 
Batson Street 


" CINEMAS. Sale or 
sky, Cinema Agent, 34 
Glasgow 
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——-——— 


successful 
assistant 


have been a 
manager or 
and feel that you have 
oller, you will find this 
opportunity with Britain's most go 
ahead TY rental organisation 


Ww you 
cmetwa 
manacer 
more to 


rapid advar 


young Servece 
expanding 
cal and 
mm. equipment 
driving licence Apply 
Films Limned 4.%. Oak Ex 
Gerrards Cross (2908 and 5647) 


VALUERS 
to the 
MOTION 
PICTURE 
INDUSTRY 


SITUATIONS WANTED 


MANAGER / PROIECTIONIST with 
Bouking knowledge available ummediately 

Write: N Box 830, Kinematograph 
Weekly 


TS, CURTA 
NOV ATIONS 


H. LAZARUS & SON Ltd. 
49-51 CURTAIN ROAD 
LONDON, E.C.2 


SITUATIONS WANTED (contd.) 


MANAGER ‘OPERATOR, 21 YEARS 
EXPERIENCE. AGE 44, SEEKS SITUA- 
' ANY WHERE. AVAILABLE 
26TH FEBRUARY, 1961.—S 
835, KINEMATOGRAPH 

WEEKLY 


SINGLE 
train 
who 


MANAGER 

od. desires to join small 
requires a2 manager to 
Box 840, 


0, circuit 
independent 
accept full 

Kinemato- 


responsib y 


graph Weckly 


FOR SALE 


INTENSE red neon sigt sft 
PLAZA - Coope 
Crane Hill, Ipswich 


etters 
Knapton 
$2529 


THEATRE SEATS 
SEATING Cinema 
URGENTLY REQUIRED 
n North W must be 
all same type and size 
w nspect and co 
to about 150 mules 
price, etc to W Bx 

graph Weekly 


FOSTERS 


CURTAINS) LIMITED 


OF NOTTINGHAM 


FOR CINEMA 
DECORATIONS 
AND CURTAINS 
375. WESTDALE LANE WEST 


TELEPHONE GIO47 Norm Fo * 


u chairs 
180 to 250 
good condition 

joubles. We 
ect any distance up 
Send full details, 
R38, Kinemato 


and ENGINEERS 


REBUILT PROJECTOR EQUIPMENT 


TO THE TRADE 


GEORGE PALMER (Prop.: Frederick G. Palmer Ltd.) 


89 WARDOUR STREET, LONDON, W.1. 


GERrard 4796 and 6143 


Cinema and 
Cinematograph 
Equipment 


We Offer for Sale the following equip- 
ment and invite offers for the whole or 
any part, can be seen working by 
appointment. 


2 Kalee !2 Projectors complete with 
R.C.A. Sound Equipment and D.C. 
Kalee Vulcan Arcs fitted for wide 
screen and CinemaScope with 
Kalee fixed Anamorphic lens 
mount holder and fixed Anamor- 
phic lenses complete with Cinema- 
Scope backing lens and wide screen 
lens and masking plates for Cinema- 
Scope and wide screen. D.C. Arc 
Supply Westinghouse 60 60 rectifier 
recently overhauled. 

Rewinding bench and equipment, 
film storage cabinet. 

Nife Batteries for auxiliary elec- 
trical supply to 75 volts and rectifier. 
269 Individual stall seats and 128 
individual Balcony seats. 

Various carpets. 

Silver plastic Cinema Screen. 
Kalee variable mask equipment— 
3-phase Electrically operated. 

Pair Electrically operated screen 
curtains. 

Automaticket hand-operated ticket 
machine. 

Miscellaneous surplus equipment. 


EXPORT ENQUIRIES WELCOMED 
PETER OAKFORD LIMITED 


474 Cowley Road, Oxford, England 
"PHONES: 7836! & 78166 


Rectifiers! Rectifiers! the most 
modern types stocked, inc! Nevelectors, 
Hewittic Unitares, from 45 to 75 amps. cach 
are, single or three phase in, and from as little 
as £65 per pair. Always buying 
equipment for spot cash. 


C.W.0. only, refunded if goods returned within 14 

days of recerpt 

R. SANKEY, REGAL, ATHERSTONE, WARWICKS 
Tel.: Atherstone 2220/3210/3202 


IMPORTANT 


When replying to small Ads. do 
not enclose original references 
or documents. SEND COPIES 
ONLY in the first instance. When 
addressing Box Numbers be sure 
you quote the correct number. 


GODDARD & SMITH 
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Working plan for 
advance booking 


| ECENTLY, have calling for 

increased seat prices and advance booking 
rrangements for their outstanding epic produc- 
tions. 

The average cinema management is not experi 
enced in this matter and its alternative methods 
but, as the result of past experience, we have 
evolved at the Dreamland cinema, Margate, 
2.200 seater, a system we believe is economic, 
gives adequate control, safeguards against the 
common errors and enables house value figures 
to be readily ascertained. 

In our case, only the two top prices are book- 
able in advance, with two performances daily 
t 2.30pm and 7.30pm. The 280 top price front 
circle seats, which on the last occasion were 
priced at 6s., had specially printed numbered 
and reserved seat tickets for each seat. These 
were contained in one ticket pad for each 
performance. These cost us 8s. 6d. per pad. 
We found that this number of seats was quite 
adequate in relation to the other prices. 


renters deen 


Guaranteed seats 


The back stalls and back circle at 5s. were 
guaranteed seats but not numbered, roll tickets 
being used, one roll for the circle and the other 
for back stalls for each performance. Each roll 
contained only the correct number of tickets 
so that there could not be any overselling. There 
was a different coloured ticket for each day of 
the week and the matinee tickets bore distin 
guishing stripes. These specially printed roll! 
tickets cost us at the rate of 5s. per 1,000 for 
the four weeks’ run of the film. 

The other prices in the house, 4s. and 3s.. 
were sold on the door in the usual way and 
could NOT be booked in advance 

We found in practice that there was no 
material demand for booking further in advance 
than seven days. This greatly simplified opera- 
tions and enabled a compact and mobile ticket 
cabinet to be made. It cost 50s. 

Further, we found that it was more practical 
to handle all advance bookings from a separate 
table in our entrance, quite apart from the 
ordinary box-office. One girl with reliefs was 
found to be adequate, akthough advance book- 
ing was heavy. 

Advance sales commenced daily at 10am and 
continued unti! one hour before the start of 
the current day's performance, after which all 
unsold tickets for that performances were handed 
to the box-office for sale at the door. Before 
ransfer, finishing numbers were recorded so that 
the advance sale seller's cash could be balanced. 

As the numbered and reserved pad tickets of 
the normal theatre type were dated, they were 
all of the same colour for the run of the film. 
Each ticket had four counterfoils ; the stub, which 
remained in the pad; the audit counterfoil, which 
was placed on the appropriate performance day 


spike after sale ; ind the remaining two counter- 
foils attached together, which were sold to the 
patron, one for giving up at the entrance and 
the other for retention. 

Matinee tickets were over-printed with a large 

M,” while those for the evening performance 
were left plain. 

For the audit counterfoils, a board was made 
up with 14 4in. nails in pairs, one for the matinee 
and one for the evening. The nails were set out 
in seven lines marked on the board Sunday, 
Monday, etc. to Saturday. At the end of the 
day, the counterfoils for each performance were 
counted and provided an easy balancing-up check 
without the need at that stage to count all un- 
sold tickets remaining in the pad. 

As children were admitted to matinees only 
at a reduction of Is. off the adult price, it was 
necessary to provide a distinction on the advance 
sale matinee tickets, In the case of the pad 
tickets, this was done by printing in the top 
right hand corner of the counterfoil, retained 
by the patron, the words “If this corner is re- 
moved, ticket is available only for child.” 

If the advance booking was for a reduced 
price child, this corner was clipped off with a 
pair of scissors by the cashier and placed on a 
spike at the top of the cabinet for the perfor- 
mance day in question. The corners were 
checked nightly in the manager's office to support 
the lesser sale price received. 

In the case of the 5s. guaranteed roll tickets, 


en OF aeete 
}oaragext " 


by H. F. B. ILES, 
managing director 


Margate Estates Co 


these were clipped longitudinally 
half going to the child patron and 
the check spike 

We found this method very 
nm practice, it caused no checking comp 
nor delay in ticket sules 

Although we received a few early inquiries 
for seats, the number did not just'fy opening th: 
advance booking table more than 
before the opening of the big film 
ing, after the previous day's 
cabinet was issued fully empty 
ticket space at the end of the day was re- 
stocked with tickets applicable to the same day 
next weck, and so on daily As each guaran 
teed-seat roll-icket was sold it was stamped 
on the back with the performance date with a 
rubber date stamp: seven daily date stamps 
were provided on top of the cabinet. This 
avoided having to alter the date with each sale 


salishactory 


egm days 
Every morn 
sales, the ticket 
stocked The 


Mixing avoided 
As the day of the 
handle, the 


week was marked on th 
stamp mixing up of stamps was 
avoided 

At the close of selling at the end of each day 
the cashier entered the finishing ticket 
on her 


numbers 
ticket sales sheet This was doubk 


sided foolscap duplicated form in seven groups 


continued on page 26 
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The Dreamland advanc2 booking system in operation 
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Talking TECHNICALLY 


heeeeee. 


I ISTORICALLY the non-intermittent projec- 
tor, with optical compensation for film 
movement, antedated the intermittent principle: 
in particular, the French scientist Reynaud was 
giving performances with such equipment in the 
early 1880's, years before Freise-Greene laid down 
the principles of intermittent projection; but 
nvemtors have always sought the ideal non- 
imtermittent projector, and in the December issue 
of the International Projectionist is an interest- 
on the subject. 
years ago, it appears, Charles 
built a projector which was 
Coleman (first sketch) in 
he film travelled horizontally, and after 
the lens was an oscillating mirror reflecting the 
picture on to the screen. The mirror was 
llated by a cam or “roller plate,” and at 
the end of each frame was jerked back to 
pick up the next frame. 

J. G. Jackson describes a machine of similar 
which he built (second sketch) in which 
the film travelled vertically, a second 45-degree 

or reflecting the picture on to the screen. 


+ + + 


MY FIRST the Continent after the 

was to Paris, for the express purpose of see- 

a non-intermittent projector system, which 

its inventor, Henri Gras, had built in both 
‘Smm. and 16mm. versions. 

The 35mm. version resembled Mr. 
system, and the 16mm, version Mr. Coleman's; 
but there was a fundamental difference: the 
oscillating mirror was placed not after the lens, 
but between the two lens components. This 
that the amount of movement of the 
was reduced to 6 degrees; but on the 
hand, it necessitated a ecially-built lens 
with the two components at right angles, 
separated by a sufficient distance for the mirrors 
to come between them 

All such ha ve 
two-! 
spot 

1s in the normal! projector, and, 
less than half as bright. 

In the German Mechau projector (still used 
by the BBC for telerecording) this fault is over- 
come by the interposition of a second tilting 
mirror between the xenon lamp and the gate 
aperture, so that the light spot moves to follow 
the film frame 

Another fault of all non-intermittent systems 
is that film shrinkage generally causes picture 
jump; but probably the low shrinkage of tri- 
acetate stock would reduce such trouble to 
negligible proportions, Anyway, it is overcome 
by purely mechanical means on flying-spot type 
telecine scanners, where the film moves con- 
tinuously and the scanning raster moves to 
compensate 


ing contribution 

Some 30 
Taylo of Toronto 
improved by J. H 


winch 


Oo 


ivan 


visit to 


Jackson's 


meant 


mirror 


major defect: that 
rame aperture, conse- 
needs to be more than 


systems 
they necessitate a 
quently the 
twice as large 
of course 


light 


+ + + 


BEFORE the war I did quite a lot of paper 
work on a totally different principle, in which 
lenses were built inside a large-diameter film 
sprocket, but opticians declared that, while it 
would probably work, in view of the high degree 
of accuracy needed the cost of manufacture 
would be prohibitive 

So far as the cinema is concerned, the in- 
creasing size of screens and the increasingly criti- 
cal audiences make it doubtful whether a non- 
intermittent 35mm. projector would ever mect 


the stringent requirements of picture quality; 
but I am firmly convinced that the principle will 
have to come in the 16mm. and 8mm. fields, 
where the projector is usually in the same room 
as the audience, and the noise of the intermittent 
motion is an annoyance. 


+ + + 


REYNAUD incidentally based his shows on 
an idea which the television people are just 
taking up: he used a lantern slide for the 
background, and animated only his characters. 

In the majority of cases, a large part of the 
scene—the background—is either stationary or 
is moving slowly. Is it necessary to waste the 
available information-carrying capacity of the 
television wave-band by repeating identical 
material frame after frame? 

How it might be possible to separate the 
image into its high-frequency and low-frequency 
portions I have no idea; might be possible 
by some adaptation of the inlay principle— 
television’s equivalent to travelling-matte. 


+ + + 


PERSONAL contact works wonders. Some 
months ago | quoted a letter from B. Megson, 
chief of the Pavilion, Stanningley, Leeds, in 
which he complained of dry joints in prints 
received from a renter’s despatch department. 
He now tells me that a personal letter to the 
print manager has resulted @ his prints having 
good strong splices. “ It's now a pleasure to get 
a copy from them!” 

He has another complaint about a matter 
which I thought had been settled years ago by 
the now defunct KRS print condition com- 
mittee: that waxed prints are not so marked. 

“For the past nine weeks I have been run- 
ning a serial. | don’t think it can have had 
more than one projection before it was sent 
to me: I took it the print had been waxed, 
but when it came on the screen after a short 
while the picture went out of focus. When it 
came off, | waxed it for the second run and 
I had no trouble at all. 

“Why don't the renters let the first cinema 
to run a new print know if the copy is waxed 
or not?” 

The KRS mentioned 


committee actually 
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(“TAYLOR”) 


Film PROJECTOR, 


Screen—> 
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¢ C oscillating mirror 
Roller plate 


Fixed mirror 


Film ‘yt we 
Aportugs canes 


Light — > ee 
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am 


EARLY 
JACKSON 
ROJECTOR, 


recommended that the word “WAXED” 
should appear on the can, and I suggest that 
print managers should ensure that this is done. 

“ What has happened,” continues Mr. Megson, 
“to the standard cue marks we used to know? 
The number of copies with mutilated cue marks 
I have had from all renters due to missing 
standard marks are past count.” 

Yet another matter on which both the 
and the KRS Committee have given rulings. 

Mr. Megson’s last suggestion is worthy of 
consideration: “Why don't the renters give a 
prize of some kind to the cinemas that send 
prints back week after week, year after year, 
in first-class condition? It might help the lazy 
do the job better, and the keen man to stay 
keen.” 


BSF 


+ + + 


ONE of the attractions of the Brussels Fair 
of 1958 (I unfortunately missed seeing it!) was 
Polyecran, a multiple projection system which 
was demonstrated in the Czechoslovak Pavilion. 
Apparently it took the form of still and cine 
projectors, throwing pictures on to a number of 
screens of assorted size and shape, the whole 
forming part of a novel stage show. 

Polyecran has now come to London. Last 
Monday “The Magic Lantern” opened at the 
Saville Theatre, and this show is apparently 
built around Polyecran. I look forward to 
describing it next month.—R.H.C. 


ADVANCE BOOKING—continued 


one for each performance day of the week. This 
showed the number of roll tickets sold in ad- 
vance on that day. The number of reserved 
pad tickets sold were counted from the counter- 
foils on the spikes. Space was provided for 
reduced price children’s tickets. 

This form enabled the advance day's takings 
to be checked. Particulars from this form were 
transferred to the manager's matured bookings 
form, also duplicated, and this enabled the 
advance sales for each day in the week to be 
married up with the cash at door. 

The Manager was thus able quickly to see the 
value of the house for each performance. 

We received applications from some music 
shops in the district for facilities to sell in ad- 
vance for us. We rightly, I think, declined to 
issue tickets to them, as this would have compli- 
cated the balancing and control. However, we 


accepted telephone bookings from them and put 
the tickets on one side for later collection by 
their customers on handing to the cashier, their 
“ Particulars Slip.” 

The agencies were allowed 10 per cent. com- 
mission, which the renters agreed as a deduction 
before division of the receipts. Telephone book- 
ings from the public had to be collected and 
paid for an hour and a half before the start 
of the performance, otherwise they were sold 
on the door. 

On the first occasion the booking system was 
introduced procedure instructions were issued, 
one for the manager's office, one for the cash-at- 
door cashier and one for the advance booking 
cashier. 

The system has worked well in practice and 
has been much more economic than those we 
previously operated. 
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Newcastle: 52 Stowell Street - - - - - Tel: 25539 E * fo 
Cardiff: 99 Cathedral Road- - - - - - Tel: 31609 quipment for 
Glasgow: 130 Renfield Street - - -Tel: 7508/9 Douglas 


MODERNISATION LTD — 


REWINDERS 


Specialist Contractors SPOOLS oie. 12500) 
TECHNICAL: 29 Hanover St., Batley, Yorks MEASURERS 


Tel: 754 ~~ CABINETS 
SALES: 8 Palmerston Rd., Sheffield, 10 : We 
Tel: 61703 & 362892 Se, 3 @ All British made precision engin- 


eered equipment with a “Premier” 
guarantec 


DECORATIONS : ALTERATIONS sPuCER = As supplied to A.B.C., C.M.A,, and 
FALSE CEILINGS = - —PAYBOX/KIOSKS ee Se et SENOS oe oe 
FIBROUS PLASTER + LIGHTING ee 

JOINERY - FURNISHINGS 


NEW —22” Transit Spool (70 mm.) and Transit Case 


London: 23 Fir Grove, New Malden, Surrey. Tel: Malden 0389 
Midlands: 16 Phipson Road, Birmingham, 11. Tel: South 0485 


ROBERT RIGBY LTD. 
PREMIER WORKS, NORTHINGTON STREET, LONDON, W.C.1 
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Cinema and Theatre owners all over the country 
have realised that for price, quality and service, installed 
we are more than competitive—and they're buying s 
more and more seats, carpets, curtains, in 
and stage equipment from us. We are 
specialists in on-the-spot reconditioning of seats 
and in general maintenance. 
Ask our representative 


A Hewittic 75/80 amp naturally air-cooled in 

ductance stabilised silicon rectifier equipment 

for supplying a carbon-arc lamp or alterna- 

By > = tively, a Xenon discharge lamp, for film pro- 
> : ‘ y 2 jection. Similar equipment is also available 


a, “ 
- { og iz. bi /4 t : using germanium as the rectifying medium 
ae ne Eat y 


GENERAL BUILDING & THEATRE EQUIPMENT LTD. : oe b 
STOLL OFFICES * LONDON COLISEUM * WC2. | Ww 


General Manager: Charles Pickett ° TEMple Bar 1500 (6 lines) i HACKBRIDGE & HEWITTIC ELECTRIC co. LTD. 
CARDIFF Representative: H. PHILLIPS, 99 Cathedral Road. Phone: 31609 i WALTON-ON-THAMES - SURREY - ENGLAND 


Tel: Walton-on-Thames 28833 Crams: “Electric, Walton-on-Thames® 


FP20S PROJECTOR 
with SPP PULSED DISCHARGE LAMP 


No problems of striking and adjusting the arc*—auto- 
matic lamp replacement in the event of failure— 
automatic change-over—remote control of 
framing and focus—6,000 ft. maga- 
zines—utmost reliability due to 

simplicity of design 


*“—and no worries aboul increased 
carbdor 


Illustrated is the control panel just installed in the 
auditorium of the Westminster Theatre, which pro- 
vides control of all projector functions. The console 
installed at the Queen's, Bayswater, provides also 
for control of house and stage lights, stage curtains 
and sales spots. 


PHILIPS 


Sele Concessionaires for Great Britain and Eire tor Philips Electrical Ltd. ; 


Branches: BIRMINGHAM, LEEDS, 
Sole Sub-agents for United Kingdom: Pathe Equipment Lid. se re sans Cnn beat i ain 
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